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Congratulations... 


to TEXAS BUILDERS OF TOMORROW 





awarded the Meritorious Design Award by the TSA jury; Les Swanson, Tomball, 
University of Texas; John William Hill, San Antonio, Rice Institute; (front row) 
Louis E. Fincias, San Antonio, A. & M.; J. B. Van Ness, Jr., Houston, University 
of Houston; Harold Dee Mitchell, 


These winners of the 1951 Student Competition sponsored by the Texas Society 
of Architects and The Featherlite Corporation were presented with their awards 
at the recent TSA Convention in San Antonio. Left to right (back row): Alexander 





McNab, Houston, University of Hous- 

ton; Robert A. Stinson, Dallas, Texas A. Pampa, Texas Tech; James C. Wash, 
& M. College; Jim Machlan, El Campo, The TSA-Featherlite Student Competition will be held Lexington, Ky., University of Texas; 
University of Houston; Bill C. Powell, again in 1952. Awards totaling $2,500 will be paid to William Wiley Perry, Clayton, Mo., 
Lubbock, Texas Technological College; student creators of the best designs for buildings incorpo- Rice; Harry Arthur Schroeder, Racine, 
Gerald E. Branda, Port Arthur, Univer- rating advanced techniques in the use of expanded shale Wis., Rice. Not in the picture is an- 
sity of Texas; George G. Randell, Jr., aggregate lightweight concrete. other winner, Robert L. Goyette, Lub- 
Houston, A. & M., whose design was bock, Texas Tech. 














In Dallas, for FEATHERLITE Concrete call any of the leading central-mixed concrete plants— 
DALLAS CONCRETE CO. WAMIX, INC. 

PRospect 8621 -— 123 Commerce St. STerling 2151 — 2221 Irving Bivd. 
RED-D-MIX CORPORATION Cc. A. & J. W. VILBIG, JR. 

EMerson 6621 — Greenville at Mockingbird Riverside 2668 — 2026 Singleton Bivd. 
For FEATHERLITE Concrete Masonry Units, call For FEATHERLITE Precast Roof Deck, call 
NOLAN BROWNE CO. THE GEO. RACKLE & SONS CO. 

PRospect 7763 — 701 Singleton Bivd. ORchard 1736 — Houston — P. O. Box 15008 











HIGH STRENGTH! LIGHTWEIGHT! PERMANENT! FIREPROOF! INSULATING! 
Get the FACTS—and independent commercial laboratory data to support them—from 
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_)CORPORATION. 


Oldest and Largest Producers of Expanded Shale Aggregate in the South 
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Tower Petroleum Bidg. Telephone Riverside 1217 


JACK FROST, President ALEX MICKLE, Executive Vice President 
A. W. BALDWIN, Vice President and Chief Engineer 
Engineers [Sales and Research Division]: GEORGE BICKEL, J. HENRY DAVIS, CLAUDE DOUGHMAN, KEY RYAN 





Celebrating Our Sixth Anniversary! 


J. B. McMATH JACK AXILROD 





50 YEARS COMBINED EXPERIENCE 


The combined experience of J. B. McMath and Jack Axilrod has been 
a major factor in McAX's phenomenal progress in the sign industry. In six 
short years, McAX has risen to an enviable place among the sign-makers 


of the Nation. 


This success has not been due to experience alone, but to the mutual 


understanding and teamwork of two partners. 


McAX believes there is no substitute for Experience, no alternative 


for Integrity, and no replacement for Quality. 


J. B. McMATH, President JACK AXILROD, Chairman of the Board 


Seam MCMATH(MISAX |) AXILROD [ies 





Inc. 


628 THIRD AVENUE DALLAS 10, TEXAS 


ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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Established 
Padgitt Bros. 


L809 company 


Leather Goods— 
e Wholesale and Retail 


187 E. M. Kahn 


& Co. 


Dallas’ Oldest Retail Store. 
Apparel shops for men, women 


and boys. 
070 
1872 tardwre ce 


Wholesale Hardware 
07 q Dallas Transfer & 
Term. Whse. Co. 


Warehousing, Transportation, 
and Distribution 


O76 Trezevant & 
Cochran 
Insurance General Agents 
| 07 6 Fakes & 
Company 
Home Furnishings 
The Dorsey 
1884 company 


Printers — Lithographers 


Dallas Railway 
& Terminal Co. 


Street Railway 


Stationers — Office Furniture 


18 6 ‘ Mosher Steel 
Company 
Structural Reinforcing 

Steel and Machinery Repairs 


1909 to 


Real Estate and Insurance 


1890 encom irc 


Advertising Printing 


i¢ 
Varta 


HE matched white horses, gleaming harness and jet black hearse and 

carriages shown in the above 1904 photograph contrast sharply with the 
present-day motorized equipment of Sparkman-Brand, Inc., morticians. This 
firm traces its business origin back to 1893 when George W. Loudermilk, 
who was associated with Patrick J. Linskie, Dallas’ first funeral director, 
started his own business. His first location was the old Oram Building on 
Main Street. The locale shown above, then 499 Main Street, is now the present 
site of Corporation Court. Later the firm was located in the old Linskie Build- 
ing on the present site of the White-Plaza Hotel. In 1920, Will R. Sparkman 
purchased the Loudermilk Company and operated as Loudermilk-Sparkman 
for many years. In 1926, the firm moved to its present location in the old 
A. H. Belo colonial home on Ross Avenue. Louis N. Sparkman, actively asso- 
ciated with his father for many years, now heads the firm and associated with 
him are G. W. Christian and Bert N. Stitt. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 


in the Dallas Southwest. 


Established 
Sparkman-Brand, 


189 INC. Morticions 


Originally, Loudermilk, 
Broussard and Miller. 


1893 Fleming & 
Sons, Inc. 
Monufacturers—Paper 
and Paper Products 


1900 The Murray Co. 
of Texas, Inc. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1900 fe ee 


Agricultural Implements 


1903 — ol 


Writing Fire, Tornado, Allied 
Lines, and Inland Marine 
Insurance 


1903 aint. Compeny 
Pharmaceutical Manufacturers 
1906 conpory 


Manufacturers of Envelopes 
and File Folders 


1907 oaiies, i. 
| Q ‘> Overton 
0. 
1912 sre conten 
1914 Insurance Ass'n. 
Workmen's Compensation 


Gold Seal Dairy Products 
Food Brokers 
Stationers—Office Outfitters 
Texas Employers 
Insurance 
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by using our photographic service 
. . « prompt delivery. 
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WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 


j 





in the Nation's Capital 


Finale For ’51 


OOKING backward this time of year 
to another twelve months of the 
tumult, the confusion, the complexity, 
and the grandiose immensity that all 
add up to Washington, one sometimes 
shake one’s head and wonders. Not 
about anything in particular; one just 
wonders. It always 
seems faintly sur- 
prising in this com- 
paratively restful 
season of the year 
that such a frantic 
and unpredictable 
cycle can whir for- 
ever into the future 
like a comet and yet 
adhere mysteriously 
to some fixed des- 
tiny like a star. One tries to fathom it at 
times, but the only answer seems to be 
that there’s just no place like Washing- 
ton; no place like it anywhere in the 
world, and in many respects that’s prob- 
ably just as well. 





DALE MILLER 


There was a time, and not too long 
ago at that, when there was a certain 
order and serenity about Washington. 
One knew more or less when Congress 
would meet and adjourn, and what the 
legislative program was apt to be. One 
could count the departments of govern- 
ment on one’s fingers and toes, and have 
a couple of pedal digits left over. And 
one could read the federal budget and 
not merely weigh it. But that was in the 
quaint and reposeful past, before de- 
pressions and wars and world ideologies 
produced big government, with all its 
tensions and turmoils, and ramifications 
so vast as to transcend all comprehen- 
sion. Since then this teeming city has 
never been the same, and of course will 
never be again. 

Against this modern backdrop the po- 
litical drama of 1951 was less spectacular 
than it would have appeared from some 
perspective of the past, but even so it 
had its moments. Congress always sets 
the tempo of the times, with its sten- 
torian sessions, hearings, and investiga- 
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tions, and each new session seems to last 
longer than its predecessors. This year 
the Senate was in session nearly a thou- 
sand hours over a period of 172 days, 
and the House more than seven hundred 
hours in 163 days, not to mention the 
thousands of hours devoted to committee 
hearings. The Senators and Representa- 
tives filled more than 21,000 pages of 
the proceedings and appendix of the 
Congressional Record, introduced more 
than 10,000 bills and resolutions, and 
acted on more than 26,000 nominations 
received from the President. 

Responsibilities were heavy on Capitol 
Hill, and as usual some of the most 
burdensome were borne by Texans. One 
Texan continued as Speaker of the 
House, and early in the year reached a 
historic milestone by having served in 
that highly important post longer than 
any of his predecessors. One Texas 
Senator dominated the powerful Foreign 
Relations Committee as its chairman, 
and exerted a profound influence on 
American foreign policy. His junior col- 
league from Texas served as chairman 
of the military preparedness subcom- 
mittee of the Armed Services Committee, 
a position of unusual importance, and 
likewise acted as his party’s “whip” in 
the Senate. Many other members of the 
Texas delegation in Congress occupied 
positions of influence and performed 
prominent roles. 

Not only in the legislative branch of 
the government were Texans instrumen- 
tal in shaping the nation’s destiny. In the 
extensive executive branch a_ native 
Texan took over the nation’s top job as 
Secretary of Defense, and a Dallas gen- 
eral became executive officer of the Joint 
Chiefs of Staff. A host of other Texans in 
other important posts strove valiantly to 
bring some order out of the bureau- 
catic chaos; and many Texas business- 
men joined up in consultant capacities 
or otherwise served for varying lengths 
of time, then to return home, a little 
older, a little wiser and maybe a little 
more disillusioned, too. 


In its more rational aspects Washing- 
ton is something of a Texas town, and a 
good thing it is, too. Texans loom large 
in its political life, supplying much of its 
brains and a considerable amount of its 
color. But in fields extraneous to politics, 
where Washington is like most any other 
city, Texans were also much in evidence 
in 1951. In the entertainment world a 
glamorous Texan brought a new play to 
town before taking it on to Broadway. In 
the sports field a celebrated Texas ath- 
lete became head coach of its profes- 
sional football team and sensibly relied 
on other Texans to pull it out of the cel- 
lar. The baseball pros, having virtually 
no Texas personnel, were conspicuously 
less fortunate, and spent the summer in a 
diligent effort to perpetuate the adage 
that Washington is first in war, first in 
peace and last in the American League. 

If 1951 were unique and memorable 
in any one respect, it would have to be 
because it was the year of investigation. 
Congressional committees devoted vir- 
tually every week of the year to investi- 
gations of the widest variety of the facts 
and foibles of life. Organized crime was 
thrust under the pitiless glare of kleig 
lights and television cameras, exposing 
the gamblers to notoriety and projecting 
their inquisitors to political fame. In- 
fluence peddling, business monopolies, 
communism in movieland and even 
baseball came under Congressional scru- 
tiny. Shortages of divers and sundry 
kinds were also probed, and the investi- 
gators turned up the most serious short- 
age of all, one of integrity in high places. 
The RFC investigation was only one of 
many; it simmered along for awhile, but 
eventually came a Boyle. 

In one familiar and overpowering re- 
spect, however, 1951 was like all its pre- 
ceding years. It was, as always, a year of 
babel, a year of cacophony of sound and 
furore, generated by one of the most 
expert collections in all the world of 
political haranguers, pointers with pride 
and viewers with alarm, apostles of Ely- 
sium and prophets of doom, invokers 
of providence and thunderers of fate. 
On the last day of the session one con- 
science-stricken old Senator, pointing to 
a stack of Congressional Records which 
he described as “a compendium of non- 
sense, a momument of verbosity,” said 
they totaled 11,780,000 words for a sin- 
gle year, and opined that “the Lord laid 
his entire law in the Bible in 777,692 
words.” He didn’t pursue the analogy, 
but it all seems to prove that the legisla- 
tive mills also grind slowly, though not 
so exceeding fine. 








Football Classic 


Gift Wrapped With 
A Week’s Activities 






By Chariie Blaiack 






OOTBALL FANS from all parts of the country move in for seven happy holi- 
days during Cotton Bowl Week, December 26 through January 1. 

Once again, Cotton Bowl Week will give the Dallas visitors a diversity of 
outstanding attractions offering a choice of such entertainment features as football, 
basketball, Theatre “51, Dallas Symphony Orchestra concerts, art exhibits, ice skat- 
ing, bowling tournaments, a skeet shoot, special Cotton Bowl bus tours, and a stage 
musical with the original Broadway cast. 

The main event will be the 16th annual Cotton Bowl Classic between the Uni- 
versity of Kentucky and Texas Christian University, which will be a game between 
two of the country’s foremost pass-conscious grid elevens. 

Kentucky, labeled by some as the “Comeback Kids of 1951,” is still rated 
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HERB ZIMMERMAN 


by a large number of football experts 
as one of the top-ranking teams of the 
nation despite its season record of seven 
wins and four losses. 

The Wildcats got off to a fast start 
with a 72 to 13 conquest of Tennessee 
Tech, but then the bottom dropped out 
as the Lexington eleven fell before Texas 
by a narrow 7 to 6 setback. Next came 
a four-point loss to Mississippi in a 21 
to 17 reversal. Things really looked dis- 
mal for the Wildcats when Georgia Tech 
followed up with a 13 to 7 win the fol- 
lowing week; but at this point, Ken- 
tucky bounced back and powered over 
six teams in a row—NMississippi State, 
Villanova, Florida, Miami, Tulane and 
George Washington—to climb back into 
the top ten rankings. During the six- 
game victory string, Coach Paul Bryant’s 
footballers piled up 192 points while al- 
lowing the opposition a total of only 
32. Then came the big game with Ten- 
nessee which saw the Wildcats threaten 
four times only to fall by a 28 to 0 score 
to the country’s number one team. 

Much of the Kentucky success is due 
largely to their co-captains and All- 
Americans, Doug Moseley and Vito 
“Babe”’ Parilli. Moseley, an active 200- 
pounder, who was named on many all- 
American teams this year, works on both 
the offensive and defensive sides of the 
game. He is not a spectacular, crowd- 
pleasing showman type of player, but he 
is looked on as “money in the bank” by 
Bryant and other Southeastern coaches. 

Parilli is truly one of the great All- 
Americans and is the finest quarterback 
ever developed at Kentucky. Much of 
the fame has come from his chunking 
right arm which has accounted for four 
all-time national records — most touch- 
down passes, one season, 23; most touch- 
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RAY McKOWN 


down passes, three years, 50; most yards 
passing, three years, 4,351 and most 
passes completed, three years, 331. 

The Kentucky All-American also holds 
seven Southeastern Conference records; 
three of which were set this year—most 
passes attempted in one season, 239; 
most passes completed one season, 136; 
and most yards gained passing one sea- 
son, 1,643. During the 1951 season, the 
Babe had a pass completion percentage 
of .569 and 19 of his tosses went for 
touchdowns. 

The Frogs of T.C.U. stack up in a lot 
of ways very similar to the pattern of 
the Wildcats. Doped to finish no higher 
than fourth in a dizzy Southwest Con- 
ference race, the Fort Worth eleven 
turned the tables to come out in front 
in a four-team race to become the Cin- 
derella team of the Southwest. 

T.C.U., like Kentucky, found the go- 


ing a little rough in the early weeks of 
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KEITH FLOWERS 


the campaign. Kansas found the range 
in the opening contest with a 27 to 13 
win, but the Frogs came back to work 
past Nebraska 28 to 7. 

The Frogs picked up a new group of 
followers when they toppled a stubborn 
Arkansas team 17 to 7 in Fayetteville, 
but got the Kentucky treatment the fol- 
lowing week when Texas Teach blasted 
through with a 33 to 19 victory to add 
doubt to a fourth place finish for the 
Frogs. 

But the “on again-off again” handle 
fitted the Meyermen as they unleashed 
a torrid fourth quarter drive to upset 
favored Texas A.&M. 20 to 14. Next came 
the game with Southern Cal which saw 
the coast team eke out a doubtful 28 to 
26 decision, and the following week saw 
the Frogs turn back a good Baylor 
eleven 20 to 7 to give notice that they 
were playing for keeps in the conference 
race. 

Texas managed to halt the Frogs 32 to 
21, but then again the T.C.U. eleven 
struck back with a 22 to 6 conquest of 
Rice and 13 to 2 win over S.M.U. to 
capture the conference crown and their 
trip to the Cotton Bowl. ; 

The sparkplug of the T.C.U. team 
was Ray McKown, an unheralded sopho- 
more who found himself in the last quar- 
ter of the Texas Tech game after the 
top two tailbacks had left the game with 
injuries. From that time on, McKown 
was the sopohomore sensation of the 
conference. 

Directing the Froggie attack from his 
tailback spot, McKown used a combina- 
tion of good running and great passing 
to keep T.C.U. out in front. 

Up front, T.C.U. came up with several 
outsanding performers. Leading the way 
is Keith Flowers, big bruising line- 
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GENE DONALDSON 


backer who was named on several All- 
America teams. Then comes such boys 
as Herb Zimmerman, a standout senior 
guard; Doug Conaway, a three-year vet- 
eran at a tackle slot, and Wayne Martin, 
who played a lot of good defensive foot- 
bali at an end post. 

Pre-game activities will begin at 11:45 
in the Cotton Bowl. At that time, five 
high school bands and the Kilgore Col- 
lege Ranger Band will present a show 
of music and entertainment. 

At 12:35 p.m. the actual pre-game 
activities will begin with the presenta- 
tion of the T.C.U. band in their forma- 





DOUG MOSELEY 


tions. Next will come the presentation 
of the Cotton Bowl Queen, Miss Ruth 
McCleskey of T.C.U. 

Following this will be the presenta- 
tion of the Southwest Conference Sports- 
manship Award annual 
award to the university exhibiting the 
most outstanding sportsmanship during 


which is an 


the season. 

Then will come a performance by the 
University of Kentucky band in an exhi- 
bition of drilling and special maneuvers. 

Rounding out the big pre-game show 
will be the invocation, playing of the 
National Anthem, introduction of Ken- 


IT TAKES MORE THAN RAIN fo dampen the interest of real football fans, as shown during a tense moment at the 1951 Cotton Bowl classic. 








BABE PARILLI 


tucky players, playing of the Kentucky 
Alma Mater, introduction of the T.C.U. 
players, playing of the T.C.U. Alma 
Mater and the toss of the coin. 

The game begins at 1:00 p.m. this 
year. 

Another masterful show has been ar- 
ranged for the half-time activities. Par- 
ticipating in this year’s show will be the 
high school bands from Taft, Paris, 
Plainview, Galena Park and Gladewater. 

The theme of the show will be “Latin 
America” and will again feature the fa- 
mous Rangerettes from Kilgore College 
and the Ranger Band from Kilgore. 











From Broadway 


Direct to Dallas 


- ENTLEMEN PREFER 
BLONDES” will be the entertain- 
ment “plum” offered by the State Fair 


Auditorium to Dallas and its Cotton 
Bowl visitors. The Roarin’ Twenties 


musical, complete with Carol Channing 
and the entire cast which introduced it 
to Broadway, will open Christmas night 
for an eight-day stay at the Auditorium. 

According to old-timers, this is the 
first original Broadway company to 
travel West of Chicago since Fannie 
Brice and the Howard Brothers took a 
Winter Garden show on tour nearly 
two decades ago. 

There is a valid reason why only the 


“original” of “‘Gentlemen Prefer 


Blondes” will be seen wherever the musi- 
cal is presented. There is no substitute 
for its star, the one and only Carol 
Channing. The concensus is that the girl 


who created the “gal from Little Rock 


who chants “Diamonds Are a Girl’s Best 
Friend” cannot be imitated. 

The State Fair Auditorium’s presenta- 
tion of a major entertainment in honor 
of Cotton Bowl Week began last year 
when “Kiss Me Kate” was the offering. 
The Cotton Bowl entertainment adds to 
the growing events which have made the 
State Fair Auditorium one of the impor- 
tant of theaters of the nation. In 1925, 
when the 4300-seated auditorium 
opened, it was used for one touring musi- 
cal production. In the past few years, 
it has become one of the most active 
theaters in the Southwest. Out of 352 
nights in 1951, the auditorium was used 
317 nights, playing host to everything 
from religious meetings to the state fair 
show of “Guys and Dolls.” During the 
summer months the huge air-conditioned 
theater is the home of the State Fair 
Musicals, presenting, among many stars, 


was 
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CAROL CHANNING 


Jack Carson, Arlene Dahl, Dick Haymes 
and Vera Zorina for the 1951 season. 

For the reassurance of Cotton Bowl 
visitors who are seeking entertainment 
only, “Gentlemen Prefer Blondes” is a 
reversal of the current theater trend. It 
is not “arty,” it makes no pretense of 
“culture” and it carries no “message.” 
Its only formula is beauty and laughs 
girls and splendor. 

Miss Channing and the cast enjoyed a 
two-year run at the Ziegfield Theater in 
New York and will come to Dallas direct 
from an extended all-autumn run in 
Chicago’s spacious Palace theater. 

In providing Miss Channing, as Lore- 
lei Lee, with “Diamonds Are a Girl’s 
Best Friend” and “A Little Girl from 
Little Rock,” song writers Jule Styne 
and Leo Robin provided the theater’s 
latest star with a brace of comic songs 
that promises to go down as folk lore. 
According to her lyrical revelations, the 
lass from the Ozarks “got done wrong” 
in Arkansas. However, the episode only 
whetted her ambition for security. She 
goes on to explain her premise that the 
“little rocks” 
affection. The musical is based on the 


are better collateral than 


Anita Loos best selling diary, novel, 
stage play and film, all of which have 
carried the same title. 

During Cotton Bowl Week, the audi- 


torium will present “Gentlemen Prefer 


Blondes” nightly, Christmas through 
New Year's night and with matinees on 


Saturday, Sunday and Monday. 
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HE Dallas Chamber of Commerce 

recently approved creation of an ag- 
ricultural department in the Chamber to 
consolidate the activities of farm and 
agricultural groups in the area. The 
Chamber Board of Directors asked that 
provisions for the new department be 
included in the 1952 budget. 

A manager for the department prob- 
ably will be appointed early in 1952 
when details of the department’s organi- 
zation are worked out. The new manager 
will take over duties of the secretary- 
treasurer of the Dallas Agricultural 
Club. Z. E. Black, who has held that post 
in addition to being manager of the 
Chamber’s convention bureau, will de- 
vote full time to convention activities. 
The year just concluded was the biggest 
convention year in Dallas’ history. 
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Chamber Directors Approve 
New Agriculture Department 


<a 


a, 


The Dallas Agricultural Club is co- 
operating closely with the Chamber in 
the organization of the new department. 
The agricultural group will vote on Jan- 
uary 7 on formation of an executive com- 
mittee to serve on the agricultural com- 
mittee of the Chamber. 

C. G. Scruggs, president of the Agri- 
cultural Club, said the executive com- 
mittee, if approved, will include the pres- 
ident, two vice presidents, immediate 
past president and 12 members. Four of 
the 12 members shall be elected to the 
executive committee each year to serve 
for a term of three years, he said. 

Mr. Scruggs noted that the need for 
a co-ordinating agency for agricultural 
activities in Dallas has grown more and 
more apparent. He pointed out that the 
new Chamber department head could 





~V) 


| 


© 









Welcome to Dallas, 
FOOTBALL FANS 


Make your visit complete by dining and danc- 
ing at the nationally famous Mural Room this 
evening. Excellent food, famous orchestras and 
sparkling floor show nightly except Sunday. 







A NEW AGRICULTURAL DEPARTMENT re- 
ceives the attention of W. B. Howell, left, vice 
president of the Dallas Agricultural Club; John 
W. Carpenter, Chamber president; J. Ben Critz, 
Chamber vice president and general manager; and 
C. G. Scruggs, president of the Dallas 
Agricultural Club. 


represent Dallas at agricultural meetings, 
arrange farm and ranch exhibits and 
demonstrations and assist government of- 
ficials, such as the county agent. 

Actual appointment will not be made 
until the Chamber and the Dallas Agricul- 
tural Club have completed plans for co- 


operation. 
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aA AN AFFILIATED NATIONAL HOTEL 
Fenton J. Baker, Manager 





NEW OFFICERS of the Dallas Manufacturers ond Wholesalers Association elected this month include, 
left to right, R. E. Abernathy, A. Chad Ogden, and Al |. Folsom, vice presidents; Max Clampitt, presi- 


dent; and M. E. ‘‘Mark"’ Hannon, executive secretary-manager. Not pictured is 
Dr. Arthur A. Smith, treasurer. 


Manufacturers Elect 
Max Clampitt President 


AX CLAMPITT will head the Dal- 
ih las Manufacturers and Whole- 
salers Association during the coming 
year. The president of the Clampitt Pa- 
per Company was chosen to succeed Ben 
H. Wooten, president of the First Na- 
tional Bank, at the final meeting of the 
association’s board of directors for 1951. 

Mr. Clampitt, an active civic worker, 
organized his company in Dallas in May, 


BANQUET SPEAKER Clarence Manion, dean of 
the Notre Dame Law School, urged Dallas manu- 
facturers to stop Communism with a stronger faith 
in God. Ben H. Wooten, 1951 president of the 
association, is seated at left. Dean Manion asserted 
that liberty can not exist in a godless country. 


1941. Four years later he opened a 
branch in Houston. He learned the busi- 
ness working for two Dallas wholesale 
paper houses. 

The new DMWA president is on the 
Southern Methodist University board of 
development and is a director of the Dal- 
las Chamber of Commerce, the Red 
Cross, the Salvation Army and Fam- 
ily Service and Goodwill Industries. 


He is a steward at Oak Lawn Methodist 
Church. 

The association, a division of the Dal- 
las Chamber of Commerce, also elected 
R. E. Abernathy, A. Chad Ogden and 
Al I. Folsom, vice presidents; Dr. Arthur 
A. Smith, treasurer, and M. E. “Mark” 
Hannon, executive secretary-manager. 

At the closing board meeting, about 
15 new members were voted into the 
association, raising the membership to 
near 200. These Dallas firms are engaged 
in manufacturing or wholesaling every- 
thing from airplanes to potato chips, 
neon signs to kitchen tables, and auto- 
mobiles to cement. 

The DMWA’s annual banquet at the 
Hotel Adolphus drew several hundred 
members and their guests to hear Clar- 
ence Manion, dean of the Notre Dame 
Law School, describe the moral challenge 
facing the United States. 

“Despite her bombs, battleships and 
boys, America is doomed if the Amer- 
ican people deny God,” said the fiery 
teacher-lawyer-author. Dean Manion 
contended that liberty cannot exist in a 
godless country because liberty can be 
attained only through God. 

The Notre Dame official described in 
detail the confusion dividing America. 
The nation is in a fog “from the White 
House to the dog house” over the real 
long-range goals for which it supposedly 
is striving, he said. The United States 
has one, and only one, fundamental pur- 
pose, he declared, “to protect the God- 
given rights of man.” When government 
steps beyond this limitation, freedom 


must withdraw. 


NEW DIRECTORS of the Dallas Manufacturers and Wholesalers Association include, left to right, 
Dr. Arthur Smith, vice president and economist, First National Bank; John E. Bradshaw, vice president 
and general manager, Southwestern Drug Corporation; Frank Heller, manager, Remington-Rand, 
Inc.; and Randall Davis, executive manager, Hotel Adolphus. Mark Hannon, executive secretary- 
manager, is shown behind the new directors. C. T. Ellis, sales manager, Schoellkopf Company, 
is also a new director but was in New York when this photograph was taken at the annual meeting. 














— Women in Business +— 


lorraine 
Sanders 


By Joseph Sterne 











BOVE Miss Lorraine Sanders’ desk 

is a photograph of a large hanger 

flanked by several hundred airplanes. 

The planes are lined up in neat, straight 

rows. It is a nice picture. Orderly. Con- 
trolled. Rather relaxing. 

But on the ground, inside that South- 
west Airmotive Company hanger at Love 
Field, the scene was far from relaxing 
at the time that picture was made. Me- 
chanics swarmed over everything from 
a Piper Cub to a DC-4. Gasoline pumps 
pushed gallons of fuel into thirsty gas 
tanks. Girls in the reception room fran- 
tically tried to get rooming accommoda- 
tions for unannounced, unexpected visi- 
tors. 

For Dallas was crammed and bulging 
with football fans, in town to watch a 
Cotton Bowl spectacle this fall. Hun- 
dreds of these football fanatics — and 
whisked 


into Dallas via private aircraft. They all 


the number grows every year 


had but one destination: busy, bustling 
Southwest Airmotive, largest “filling 
station” in private aviation. A company 
that has mushroomed with the private 
airplane. 

Southwest Airmotive, however, is 
more than a glorified filling station. Miss 
Sanders, a lady who should know, de- 
scribes it as an “undesignated branch 
of the Chamber of Commerce.” If so, 
Miss Sanders would have to be appointed 
the branch’s general manager. In addi- 
tion to her money-handling chores as 
assistant treasurer of Southwest Airmo- 
tive, Miss Sanders handles a good part 
of the company’s customer relations pro- 
gram. 

Customer relations in an aviation serv- 
ice station means capturing a hotel room 
for a late arrival during a Texas-Okla- 
homa football weekend. It means order- 
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LORRAINE SANDERS 


ing taxis for fast-flying businessmen in 
a rush, packing box lunches to be eaten 
over the Mississippi or the Rio Grande 
and plying visitors with maps, entertain- 
ment bulletins and cultural 
and historical pamphlets about Dallas. 


business, 


Such work comes easy to slim, person- 
able Lorraine Sanders, who likes to stay 
about as far ahead of the game as an 
expert chess player. She started with 
Southwest Airmotive as a general office 
employee 15 years ago, when the com- 
pany was a squirming infant with 35 
employees. Today there are 300, and 
Miss Sanders has pushed from the 
ground floor to the top in the process. 

Despite her long career in a relatively 
new industry, Miss Sanders is a pretty 
sorry sailor. (Off the record, she isn’t 
too keen on the wild blue yonder. She 
likes the blue, all right, but the wildness 
bothers her.) Southwest Airmotive’s as- 
sistant treasurer never took a flying les- 
son in her life and doesn’t plan to. 

“Me? I'll take a nice slow boat,” she 
says. 

Lorraine Sanders steered a zigzag 
course into the aviation 
was born in the little West Texas town 
of Eastland where her dad owned a hard- 
ware store. When she was 10, the fam- 
ily moved closer to Denton, where Lor- 
raine went through high school and 
Texas State College for Women. Her 
major was home economics, which con- 


business. She 


vinced her to be a dietician. Miss San- 
ders went off to New York City and 
enrolled in Columbia University where 
bachelor’s degree, 
and quit. 


she picked up a 
started work on a master’s 
She returned to Texas and got a job 
as dietician at Scottish Rite Hospital for 
Crippled Children in Dallas. 

After a good helping of dietary work, 
Miss offer to join 
Southwest She thought a 
spell, then turned in her calories and 
vitamins for this new business of avia- 


Sanders got an 
Airmotive. 


tion. 
build 


Airmotive 


a legend 
for her 


She soon started to 
around Southwest 
neatness and cleanliness. The company’s 
reception room is the most spic and 
span in the business. The assistant treas- 
urer’s office looks trim as a picture in a 
slick women’s magazine. Miss Sanders’ 
yen for flowers has placed flower pots 
all over the offices she supervises, has 
bulldozed the management into land- 
scaping a grassy plot near the hanger. 

This desire for having everything in 
place once induced some pilots, who 
usually run to the frivolous, to place a 
mouse in desk 
drawers. After the usually composed 
Miss Sanders came down to earth, she 
hauled the pranksters into her office, 
had them take the desk apart piece by 
piece and wash each section thoroughly 
with soap and water. 


one of Miss Sanders’ 
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*Autobiography 


of one of the most 
widely read novelists 


of his time .. . 
Time 


CO 
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—Squire Haskins Photo 


AERIAL VIEW of the new Republic National Life Insurance Company building on Central Expressway 
shows the building's easy accessibility from Dallas’ finest thoroughfare. A large section has been 


reserved for parking facilities. 


Remember 


by 
Lloyd C. Douglas 
$9 75 


the last book of 


a beloved author 


YMBOLIC of its recent rapid growth, 

the Republic National Life Insur- 
ance Company has completed its strik- 
ing new home office building on Dallas’ 
famed Central Expressway. Republic is 
one of several companies locating on the 
expressway. 

The new building’s 2214-acre site was 
acquired in May of 1950 and construc- 
tion was started soon thereafter. After 
a year, the building was sufficiently well 


Kepublic National Life 
Opens Expressway Home 


along for all departments of the com- 
pany to move in. Finishing touches have 
since been added which signaled full 
completion of the building this month. 
The structure provides 63,000 feet of 
available floor space. It is modern in 
every respect. The entrance opens to a 
richly decorated lobby, with access to 
the second floor by automatic elevator 
and a handsomely imposing staircase. 
All offices and working space are air- 





NEW LOBBY ot the Republic National Life Insurance building provides restful waiting space for visitors 
and employees. Below, Thomas A. Galbraith, associate actuary, and Hilton H. Campbell, assistant secre- 
tary and office manager, chat in the lobby 
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Give Books 
for Christmas 
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CoooK’ STORE 


““On the Arcade”’ 
1917 Elm RI-3366 
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PRESIDENT THEODORE P. BEASLEY of Republic National Life Insurance Company sits at the chief 
executive's desk in the new home of his company. From this office, Mr. Beasley will direct operations 
of the insurance firm. 


conditioned for year-round comfort. 
Lighting is of the fluorescent type. Music 
is piped throughout the building during 
the working day by the Musak System. 
A completely equipped cafeteria serves 
lunches to all employees, and is also used 
for morning and afternoon coffee-time 
rest periods. 

A feature of the structure is the 
virtually unobstructed clear space all 
through the building, which is scarcely 
interrupted by supporting pillars. Move- 
able partitions make possible adjustment 
and rearrangement of office space as 
conditions may require. 

In the last three years, Republic Na- 
tional Life’s staff at its home office has 
grown from 100 to nearly 350 employees. 
Its field operations, formerly restricted 
to Texas and Oklahoma, now carry to 19 
southern and midwestern states. 

The company’s growth dates from 
1937 when Theodore P. Beasley became 


its president and assumed active leader- 
ship. The company, organized in 1928, 
had enjoyed only moderate growth up 
to that time. Under the leadership of 
Mr. Beasley and his associates, the com- 
pany has taken a place among the lead- 
ing progressive legal reserve insurance 
companies of the United States. 

Republic National Life’s official staff 
recently was increased by the appoint- 
ment of Roy M. Wehrle as assistant vice 
president in the reinsurance division. 
With the exception of 27 months in mil- 
itary service during World War II, Mr. 
Wehrle has been in the life insurance 
business continuously since 1934, when 
he joined George Washington Life. Mr. 
Wehrle will be active in Republic Na- 
tional Life’s field activities along with 
Ray M. Button, vice president in charge 
of reinsurance, and Joe W. Brice. assist- 
ant vice president. 


WIDE OPEN SPACES are one of the characteristics of the modern new Republic National Life Insur- 

ance Company building. Architects designed the building so that few supporting columns would be 

needed to break up space. The above view shows a typical office section of the building. Wall partitions 
permit flexibility in the arrangement of offices. 
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Fly the ’51 PIPER PACER—125 h.p., 
4-place, 125 m.p.h. 


AIRCRAFT BROKERS 


| Outstanding values in all types of air- 
| craft. Sale or trade. Priced from $600 up. 


AERIAL ADVERTISING 


Moderate rates. Guaranteed service. Ef- 
fective. Call us for complete details. 


G. I. FLIGHT TRAINING 


VA-Approved flight and instrument train- 
ing. Qualified instructors. Private instruc- 
tion at approved rates. 


CHARTER SERVICE 
PHONE FA-2069, FA-0123 














WHITE ROCK AIRPORT 
JOHN WEST ROAD DALLAS 





PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 


tk SALES 
te TECHNICAL 


RI-342 


Time Saved in Finding Right Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





EPAPLOYMENT SERVICE 
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Dallas Home District 


Honors J. Frank Wilson 


ALLAS’ outspoken Congressman, J. 
Frank Wilson, blasted Truman ad- 


ministration policies and objectives at a 
county-wide banquet in his honor early 
this month. He declared himself inde- 
pendent of the Democratic party plat- 
form if it continues to follow the New 
Deal and Fair Deal trend to the left. 
Although he remained mum on wheth- 
er he will run for a fourth term as the 


representative of Texas’ Fifth Congres- 


sional District, Mr. Wilson left no doubt 
that he favors Senator Harry Byrd or 
Senator Richard Russell or General 
Dwight Eisenhower for president over 
Harry Truman. “The Texas delegation 
and all other southern delegations should 
refuse to be a party to any further in- 
iquitous socialistic claptrap,” he de- 
clared. 

The dinner in Mr. Wilson’s honor at 
the Baker Hotel was attended by 800 
persons representing the county’s mu- 
nicipal, business and professional lead- 
ership. W. W. Overton, a Dallas banker, 
was chairman of the dinner. 
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1523 COMMERCE STREET 


John W. Carpenter, president of the 
Dallas Chamber of Commerce, had 
urged members of the Chamber to at- 
tend the banquet. “Congressman Wilson 
has represented the Fifth Congressional 
District (Dallas County) with distinction 
during his terms of office. We believe it 
is fitting that the people of his district 
should at this time congratulate him on 
his signal achievements and his consist- 
ent efforts to curb extravagance and 
waste in our national government,” said 
Mr. Carpenter. 

There was no fence straddling in Mr. 
Wilson’s views on economic matters. He 
pledged that he would vote against an- 
other peacetime tax boost. “Taxes are 
too high. They are as high as they can 
go. They can go no higher,” he declared. 

The Congressman took a slap at peo- 
ple who agree with him in clamping a 
lid on taxes, but in the next breath asked 
for a government handout. “Economy 
has to start somewhere. The only place 
it can start is at home. If we stop going 
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CONGRESSMAN J. Frank Wilson received greet- 

ings from Chamber President John W. Carpenter, 

standing, at a banquet honoring the Dallas repre- 
sentative this month. 






on the prowl for federal handouts, then 
we have a perfect right to demand that 
others do likewise.” 

Mr. Wilson maintained that Marshall 
Plan aid must end. He pointed out that 
European nations that have received the 
least aid have made the greatest progress. 
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PHONE PR-8581 


WHEN YOU WANT SERVICE AND QUALITY 
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When the sales organization 
gathers to review sales of Lederle 
. this beautiful, 
walnut-furnished conference 


Laboratories . 


room will serve as a reminder of 
past successes. Golden walnut is 
the basic wood, as seen here, con- 
trasted with colorful leather con- 
ference chairs and occasional 
chairs. Let STEWART?’S plan 
and furnish your conference 
room to be the perfect back- 
ground for your staff meetings 
and conferences. 
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American Meter 
Opens New Plant 


With Sales Meet 


MERICAN METER COMPANY, 
INC., has opened a new plant at 
1300 Industrial Boulevard, specializing 
in production of orifice meters and re- 
lated equipment, including orifice plates, 
flanges, needle valves, fittings, and gauge 
line connections. 
i An open house this month formally 






















opened the plant. This was preceded by 
a general sales meeting, attended by ap- 
proximately 65 sales representatives. 
Also at the sales meeting, usually held 
in Chicago, was William G. Hamilton, 
Jr., American Meter Company president. 

Don Holtz, manager of the Dallas 
plant, reports that with “on-the-spot” 
production and stocking facilities, Amer- 
ican Meter Company is in a position to THREE KEY OFFICERS of the American Meter Company who were in Dallas this month for the 
assure new conveniences to meter users opening of a new plant and a general sales meeting were, left to right, W. G. Hamilton, Jr., president; 


throughout the Southwest. A complete A. F. Benson, vice president in charge of engineering, and C. B. Dushane, Jr., vice president in charge 
of ome. The meter they are examining is one of the complete line of products on display in the plant 
display rooms. 





exhibit of American Meter Company 
eer is — at the plant. 
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REPRESENTING UNITED NATIONS at the banquet of the Texas Con- 
gress of Parents and Teachers Association were Private Paul Saverfeld of 
Luxembourg and Corporal Prasert Ruchchon of Thailand, right, who were 
welcomed by Mrs. H. G. Stinnett, Jr., president; Dr. J. W. Marshall, president 
of Whalen College, and Mrs. R. M. Carter of Sherman. 





Chamber Sponsors Visit 
Of Korean War Veterans 


Photograpky by Squire Haskins 


ALLAS got a glimpse of what the 
United Nations means militarily 
when Korean war veterans from 13 coun- 
tries visited here last month. In the heav- 
ily decorated group were a Parisian 
lawyer, a Turkish private wounded four- 


teen times in combat and an American 
Air Force sergeant from Mount Pleas- 
ant, Texas. 

The tour was sponsored by the mili- 
tary affairs committee of the Dallas 
Chamber of Commerce. 


“IT WASN'T PEACEFUL when we left," could easily have been in the discussion between the Korean 
war veterans and Dallas business men meeting at the Salesmanship Club in the Dallas Athletic Club. 
Ed Greer, second from left, and Hawkins Golden, seated second from right, are shown with the 
representatives of United Nations. 








RECEIVING OFFICIAL WELCOME oat the Hall of State are Major 
Pramotaya Bhuliphanda of Thailand, third from left, and Captain Kim Sung 
Yong of Korea, second from right, by city officials, Lew Sterrett, left, Judge 
Robert A. Hall, Mark Hannon, and Colonel Thomas J. Moroney, far right. 
Following the welcome, the Korean veterans were whizzed through a parade. 





When two big Air Force planes carry- 
ing the veterans landed at Love Field 
near the Southwest Airmotive hangars, 
a bevy of photographers, TV cameramen 
and newspaper reporters joined the com- 
mittee to welcome the contingent. The 
military affairs committee — including 
Colonel Tom J. Moroney, Colonel Glen 
C. McBride, Colonel A. F. Metze, Lieu- 
tenant Colonel Jack Lingo, Lieutenant 
Colonel William Erck, Brigadier General 
C. P. Kerr, Captain H. R. Nieman, Jr., 
and Colonel John W. Mayo—bundled 
the men into twelve open Packard phae- 
tons and whisked them to Main and 
Houston for a parade up Main Street— 
the same route taken a few months ear- 
lier by another veteran named Douglas 
MacArthur. 

Leading the parade was the Carswell 
Air Force Base band, which dropped out 
of the line-up at Pearl and Main, jumped 
into a police-escorted school bus and 
minutes later was playing away when 
the Korea heroes were welcomed by 
Mayor J. B. Adoue, Jr., County Judge 
Lew Sterrett and Harold Young of the 
Dallas consular corps. 

The procession then motored to the 
Baylor Hospital Blood Bank where serv- 
icemen of all branches in Dallas recruit- 
ing offices donated blood. 

After the blood bank visit, the U. N. 
fighters were entertained at a Salesman- 
ship Club luncheon in the Dallas Ath- 
letic Club. In the afternoon they inspect- 
ed the Chance Vought Aircraft and the 
Texas Engineering and Manufacturing 
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TELEVISION PROGRAM was included in the Dallas visit by these three 

war veterans. Lee Myers, right, was master of ceremonies for the WFAA-TV 

show and interviewed the Korean war veterans. The Dallas program was one 

of a series of welcomes across the nation. Local arrangements were handled 
by the Military Affairs Committee of the Chamber of Commerce. 


Company plants. For dinner, they at- 
tended two banquets of the State Parent- 
Teachers Association which was meeting 
in Dallas at the time. 

The tour impressed upon the city the 
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solidarity of the U. N. effort in Korea, 


where soldiers, regardless of race, color 


or creed, are fighting together. 
Represented in the U. N. 
were Korea veterans from Greece, India, 


company 
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A VITAL ROLE in the Dallas national defense blood program, sponsored 

by the American Red Cross, is shown by men who realize its importance. 

They are Corporal Sotero G. Regaspi, Philippine Republic; Sergeant Willis 

M. Sammons, donor, Dallas recruiting station; Colonel A. D. Dugan, U.S.A., 
Dallas recruiting station and Captain Kim Sung Yong, Korea. 


Luxembourg, the Netherlands, New 
Zealand, Norway, Philippines, Republic 
of South Korea, South Africa, Thailand, 
Turkey. Great Britain and the United 
States. 


Malls 
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income properties 
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COMPLETE FREIGHT TRAFFIC MANAGEMENT 
RATES AND ROUTINGS QUOTED ° FREIGHT 
ACCOUNTS AUDITED 


TEXAS TRAFFIC BUREAU— 
DALLAS, INC. 


1402 McCoy UN-1615 














Fort Worth - Dallas - Houston 

















SAM ROSS McELREATH CO. 
3 AKER AIR CONDITIONING 
REFRIGERATION 


TEXAS 
REFRIGERATION & 
ENGINEERING CO. 


158 Express—Dallas—PR-3224 








Jurgens musta wrote us 
another ad! 









RUSS JURGENS 

Advertising Agency 

1009 Camp, Dallas 
PR-4387 











CALL SACKS 


OFFICE — SALES — TECHNICAL 
NO CHARGE TO EMPLOYER 


SACKS 
EMPLOYERS SERVICE 
31 Years in Dallas 

1517 Commerce Street 





PR-0694 
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Twin Disc Clutch Company Warehouse Underway. This |2.000-square-foot 


building at 1511 Turtle Creek in the Trinity Industrial District will triple the size 
of Twin Disc Clutch’s Dallas outlet. The site, leased through Moser Company, real- 
tors, also provides 10,000 square feet of land for future expansion. The company 


| will increase its repair and rebuilding services and its parts stock. Warehousing 


units already have been established in Los Angeles, California, and Newark, New 
Jersey. The warehouses are supplied direct from the company’s factories in Racine, 


| Wisconsin, and Rockford, Illinois. The company supplies heavy-duty clutches, trans- 





missions, marine gears, hydraulic torque converters and hydraulic couplings for 
oil field, industrial, fishing and construction machinery. H. A. Davis is the Dallas 
district manager. 





| New Nash Dealer. R. M. Hendrixson, right, Dallas zone manager of the Nash 
| motor division of the Nash-Kelvinator Sales Corporation, welcomes J. H. Stowe, 


president and general manager of Dallas Nash, Inc., 2200 Ross at Pearl, as the 
newest dealer in the motor company’s growing family. Standing in front of a new 
Rambler station wagon, the two Nash men look over the “Design News” Modern 
Design Award which the Rambler won this year in national competition among 


| members of the automotive industry. 


Furniture Store Moves. The Grand Carpet Store to Open. Atlas Rug 
Furniture Company has opened a new Company, a retail carpet store, will have 
store at 223-A Lake Park Shopping Cen- a formal opening soon at 6915 Preston 
ter. Owner John C. McHolland’s com- Road, Owner Eugene M. Weston form- 
pany was located at 5520 East Grand for erly owner the Atlas Rug Company in 
five years. Milwaukee, Wisconsin. 
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First National 
Flashes Area’s 
First Telesign 


T HIGH NOON December 11 Dallas 
scored another “first” among South- 
western cities with formal inauguration 
of a traveling message “news” sign 
at the First National Bank in Dallas. 
Known officially as a Telesign, the ap- 
paratus is the only traveling message 
sign of its kind in the Southwest. Its in- 
stallation reportedly makes the First Na- 
tional Bank the only bank in the world 
which flashes “hot” wire news bulletins 
as a community service. 

Currently one of the most popular 
attractions for downtown passersby, the 
sign delivers its messages by flashing 
30-inch letters on a 190-foot panel which 
“bends” at a right angle above the busy 
Main and Akard Street corner. The let- 
ters tell an up-to-the minute story of 
world news, election returns and sports 
scores. 

Here is how the sign operates: News 
from the United Press which is received 


in Radio Station WFAA newsroom is 





ANOTHER FIRST for Dallas is this Telesign at the First National Bank in Dallas. The only such sign 
in the Southwest, the Telesign was formally put into operation this month. It flashes news above 
the Akard and Main Street intersection. 


edited, “punched” on a paper ribbon by 
a typewriter-like perforator and rushed 
to a control room in the bank. Here, the 
tape is fed through a transmitter which 
sends the letters to a contactor by elec- 
tric impulse. The nerve center-like con- 
tactor flashes impulses to the 3,136 bulbs 
on the panel outside. 

Dallas’ Telesign has several distinc- 


tive features. Of only 11 such signs in 
the world, the First National Bank’s Tel- 
esign is the first one to use the perfo- 
rated tape electrical “brain” system, 
which means it can flash important spot 
news within 15 seconds if the event is 
covered by wire services. Other signs 
simply repeat one message and require 
much more effort to change wording. 
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ON THE JOB SERVICE 


WITH TRANSIT MIXED CONCRETE 
FOR THE DALLAS CONSTRUCTION INDUSTRY 





DALLAS CONCRETE COMPANY 


‘Dallas’ Finest Concrete” 
DALLAS 


PHONE PR-8621 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 

PHONE RI-9349—DALLAS 


Alex D. Hudeon James S. Hudson 
Alex D. Hudson, Jr. 
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Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 


by calling... 


PR-4812 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 


room is invited. 
H. NESTOR DuVALL, Manager 


National City Building 
DALLAS 1, TEXAS 


No Cost to the Employer 
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| Seventh Hunt Store to Open. Hunt Department Stores of Dallas will open a 

| seventh outlet early in 1952 in the new building sketched above at Snider Plaza and 

| Westminster in University Park. The brick, tile and glass structure is owned by 

| Raiberto Comini, and the upper floor will be leased as office space. The 7,000 square 
feet of space to be taken by Hunt on the ground floor will be under a 10-year lease 
agreement. Architect of the building was Witt & Swank, and C. V. Sumner is gen- 

| eral contractor. The department store chain recently opened a sixth store at Lem- 
mon Avenue and Northwest Highway, where Chester Chapel has been appointed 

| manager. Other Hunt stores are located at 1208 Elm, which was opened in 1930; 
303 West Jefferson, 1906 Greenville, in Pleasant Grove and in Garland. 





New Rubber Firm Opens. Anthis Industrial Rubber Supply Company, ‘a new 
division of Air Accessories, Inc., has moved into a new building at 1039 Levee Street 


in the Trinity Industrial District. The company, operating under the name AIRSCO, 
will serve the Dallas-Fort Worth area with complete lines of transmissions, sheaves, 
multi-V drives and precision-molded rubber goods and will offer specialized rubber 
| services to industry. The new structure of brick and tile was built by Williams & 
| Wagner Construction Company. It has air conditioned offices and a large ware- 
| house with truck loading and rail facilities. The lease was negotiated by W. E. (Bill) 
| Campbell of Moser Company, realtors. Key personnel include B. J. Anthis, general 

manager; Robert (Bob) E. Finley, sales manager, and Travis Tucker, office and 


warehouse manager. 


Shoe Store Opened. Culwell’s Shoes, 
Thumb store has opened at Buckner new shoe store, has opened at 225 Lake 
Boulevard and Garland Road and is the Park Shopping center, Buckner Boule- 
largest in the chain of 100 Tom Thumb yard at Garland Road. Paul Culwell is 
stores. Store manager is J. C. Rutledge. owner. 





| 
| 
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Lone Star Gas Company 
natural gas delivery capacity 
almost doubles in 

five years 











The soot-free buildings in Dallas skyline smile in the sun because clean natural gas is the fuel for factory, business and homes. 


F in 355 Texas and Oklahoma cities and towns served 
by Lone Star Gas Company comprise one of the fastest 
growing (and the most fired-up-with-natural-gas!) indus- 
trial sections in the nation. 


To keep pace with this pace-setting section, we’ve 


Natural Gas Costs Less 
almost doubled Lone Star Gas System natural gas deliv- 


Use of natural gas in industry 


on —_ gl Gas “ee has af ery capacity since 1946. In the same period for a customer 
"eas 8 t i t fiv ; . 

ose. United States Bureau - increase from 388,000 to nearly 600,000 we’ve invested 

Labor Statistics show average nearly 100 million dollars in natural gas reserves, pipe 


price of natural gas for industry 
here is about one-fourth average 
cost of industrial bituminous 


lines, compressor stations and distribution facilities. 


coal and one-fifth average cost Businessmen, newspaper editors and economists 
of industrial anthracite coal and : ; 
faa off. unanimously cite dependable, low-cost natural gas serv. 


ice as an important factor in this section’s growth. 


Where natural gas flows... cities grow. 


LONE STAR GAS COMPANY 
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Printing 
Calculator 
Fully Automatic 


S. L. EWING CO., INC. 








Contact IRV ROSEN regarding your liquida- 
tion or appraisal pr No obligati 


AUCTION and 
APPRAISAL 
Service 


ALPH ROSEn 


ASSOCIATES 
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308 Medical Arts Building 


Donald isn’t a 


Doubling Jhomas! 





“ mies 0g, tyes 


He just doesn’t have 
‘*Continuous Vision”’ 


Embarrassing incidents 
like this are often the re- 
sult of your inability to 
see clearly without age-re- 
vealing head movements. 
If you'd like to regain the 
“continuous vision” of 
youth—clear, natural vi- 
sion at all distances—see 
your doctor. He may pre- 
scribe Continuous Vision 
Lenses. Bring your pre- 
scription to us for accurate 
service and a complete se- 
lectionofattractiveframcs. 


“The Prescription House for the 
Eye Physician" 


SYLVESTER’S 


Dispensing Opticians 
Phone RA-6968 
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SAY BV OW RY PANDAS OS 


1919 Main Street  RI-6711 Dallas 
* 4 \ | 
32 YEARS OF <i 
s 
Industrial 


Time to Remember 


By Lloyd C. Douglas, published by 
Houghton Mifflin, 238 pages, $2.75. 


N February 13, 1951, Lloyd Doug- 

las, beloved author, died at the age 
of 73. Shortly before his death he com- 
pleted his own life story, Time to Re- 
member, which was to have been the 
first of two volumes. His autobiography 
is one of the most delightful stories we 
have read in many a day. It is filled with 
sparkling wit and intimate little stories 
of his childhood which he recalls with 
an amazing memory. It’s all about his 
mama and papa, who was quite a charac- 
ter in his own way and never to be for- 
gotten as the village parson with the 
top hat and the long white beard. Mr. 
Douglas let us relive with him the won- 
derful days when his papa had charge 
from one end of Kentucky, Indiana, 
Ohio, etc., to the other. Some of the 
towns were Columbia City (birthplace 
of Lloyd Douglas), Uniondale and Mon- 
roeville, where they, moved in and out 
of several times. 

As Lloyd Douglas reminisced about 
his childhood he compared his day and 
age with ours today, and many a side 
remark leaves your sides spiltting. 

Mr. Douglas began his remarkable 
writing career at the age of fifty-two. 
He retired from the ministry after 24 
vears of preaching to devote his com- 
plete time to writing. Fortunate for 
the world this was, for he has given 
us 1] of the finest novels published. 
These novels were translated into the 
principal tongues of the world and over 
seven and a half million copies have 
been sold. Of course, the greatest of these 
novels will always be in most people’s 
mind, his first, The Magnificent Obses- 
sion, which took the country by storm. 
The wonderful reception to this book led 
Mr. Douglas to make his decision on re- 
tiring from the ministry, for he realized 
that through the novel he could reach a 
great many more people than he could 
in the pulpit, and “tell them in simple 
words through dramatic incident, of the 
joys of Christian living.” 

From 1929 on Mr. Douglas gained 
fame through his inspirational novels 


with such stories as Forgive us Our Tres- 
passes, Green Light, White Banners, 
Home for Christmas, Disputed Passage, 
The Robe and The Big Fisherman, until 
he became the most widely read novelist 
of his time. 

The man who lived his three score 
years and ten said that he would never 
attempt another novel after The Big 
Fisherman, which was five years in 
the writing. But, Mr. Douglas explained 
that 7'ime to Remember was written on 
doctor’s orders because he was restless 
and unhappy when not working on a 
book. We, his reading public, are richer 
for the book having been written, for it 
gives us an insight into the personality 
and background of a Douglas we only 
knew as a master weaver of stories. 

The man, Lloyd Douglas, may be gone, 
but his writings will live to inspire and 
uplift for generations to come.—Jerry 
Porter. 

. eae 


Dallas Branch Opened 
By Engineering Firm 

John E. Wahl Engineering of Chicago 
has leased a 4,000 square-foot building 
at 337 Cole Street in the Trinity Indus- 
trial District. According to L. A. Robin- 
son, Dallas manager, the branch was 
established because of business demands 
in the Dallas area. The firm engages in 
all phases of designing and development 
engineering. 

Chief engineer is George K. Eisen- 
barg. 
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DALLAS 


For with Katy, the Magic Voice of 
Radio Controls ... Clears ... Speeds 
your Freight Shipments in, to and 
through the Southwest. 


Katy—first to bring the safety, speed 
and sureness of railroad radio to the 
Southwest—is now expanding this extra 
service feature. 


However, end-to-end radio control and 
freight terminal radio contact is only 
part of the story of Katy’s vastly im- 
proved facilities. 


More Diesels . . . more equipment... 
more care are part of our program too. 
It all adds up to more and better freight 
and passenger service for the Southwest 
shipper and traveler. The kind of service 
the Katy Southwest has known... and 
relied upon... for nearly 80 years. 
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Whether it’s a carton or a carload, call 
on Katy for the finest in freight service 
Southwest. 


Your local Katy representative will be glad to 
tell you even more about Katy’s many new 
plans ...and how you may benefit by shipping 
and traveling Katy, Southwest. 





i 
| 
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Industrial rubber products especially built for LONG SERVICE 


Most of America’s best products spring from an interchange 
of ideas between the wser and the manufacturer. Pioneer Oil 
Suction and Discharge Hose is the result of years of coop- 
eration between engineering departments in the oil industry 
and our own laboratory and factories. This hose, as now used 
by Standard of California, for example, gives far longer service 
and helps speed tanker loading up to 20,000 barrels an hour! 


Whether you want an industrial rubber product built to 
your specifications, or need the recommendation of experi- 
enced technicians, call on Pioneer Rubber Mills. Apply 
Pioneer's engineering experience and building facilities to 





Cooperation 









produced this 
exceptional 


oil hose 


Standard of California tanker 
being loaded through Pioneer Oil 
Suction and Discharge Hose. 





the industrial rubber products you use, and you will get the 
extra service that Pioneer customers know so well. Just call 
your nearest Pioneer representative. 


“How to LENGTHEN the life of industrial rubber goods” 


This booklet gives you hundreds of down- 
to-earth suggestions on how to get better 
service from all kinds of industrial rubber 
products. You'll profit from the subject mat- 
ter, and you'll be amused by the colorful 
illustrations. Whether you are yet a Pioneer 
customer or not, just drop a post card ask- 
ing for ‘‘Lengthen Life’’ booklet. Address: 
Pioneer Rubber Mills, 345-353 Sacramento 
Street, San Francisco 11, California. 


LENGTHEN 





PIONEER RUBBER MILLS 


Pioneering in rubber since 1888 


FACTORY BRANCH: 
1205 LEVEE STREET, DALLAS 2, TEXAS © STerling 4684 


SALES OFFICES: 

BOISE « CHICAGO + DENVER + LOS ANGELES +* POCATELLO 
PORTLAND «© ST. LOUIS * SALT LAKE CITY »« SAN FRANCISCO 
SEATTLE * SPOKANE *« TACOMA «+ TERRITORY OF HAWAII 





BELTING + INDUSTRIAL HOSE + FIRE HOSE +» PACKINGS 
RUBBER COVERINGS AND LININGS, SPECIALTIES 


MAIN OFFICE: 345-353 SACRAMENTO STREET, SAN FRANCISCO 11 
FACTORIES: PITTSBURG, CALIFORNIA 
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Forty-two New Members 
Added by Dallas Chamber 


ORTY-TWO members have 

been added to the rolls of the Dal- 
las Chamber of Commerce during the 
past month. They are listed below, to- 
gether with information regarding busi- 


ness addresses, firm representatives and 


new 


type of business: 

Joe Cockrell, 6555 Kenwood Ave- 
nue; commercial and industrial prop- 
erties. 

Management Consulting Service, 
2502 Cedar Springs; Erie Marshall Dar- 
nall. 

Trammell Crow, 425 South Field. 

C. W. Proctor, 3905 San Jacinto: 
land planning consultants. 

Dallas Galleries, 2809 Main: H. S. 
Zaikaner: wholesale antiques. 

C. N. Burt and Company, 1121 
Kirby Building: C. N. Burt; municipal 
bonds. 

Southwest Operators Association, 
Inc., 2017 Cedar Springs; H. R. Moore, 
Jr.; motor truck association. 

Shenco Sales Company, 9217 Avia- 
tion; George W. Klein; aviation sup- 
plies. 

Milner Manufacturing Company 
of Texas, 3131 Oak Lane; Gene W. 
Milner; electrical manufacturer. 

Sue’s Used Cars, 2009 Cedar 
Springs: Miss Sue Sutherland. 

Wesson Insurance Agency, 1914 
Republic Bank Building; Ed S. Wesson. 


Texas Clinie, 3520 Fairmount: S. R. 


Whaley. 
A, and A. Television Service Com- 
pany, 2716 North Henderson; C. J. 


Schoone. 

Rone Dress Shop, 1830 Abrams 
Road; Mrs. Virgil Nash; ladies specialty 
shop. 

Cole’s Gift Studio, 1815 Forest: 
Oleta Gerhardt: retail ceramics and gifts. 

Kleinman and Kleinman, Fidelity 
Building; accountants. 

John Scharf, 1036 Mercantile Bank 
Building; contractor. 

Bennett and Crittenden, 2814 Fair- 
mount; architects and planners. 

Don King, Inc., 823 Mercantile 
Bank Building; Don King; advertising. 

W. Nicholas Williams, 2214 Cedar 
Springs; insurance and surety bonds. 

Life Insurance Company of 
America, Life of America Building: 
Troy V. Post: Hubert G. Foster: Wil- 
liam L. Sawyer: A. H. Barnacastle, Jr.: 
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G. I. Henson; life, health and accident 
insurance. 

James H. Susong, 158 Commercial 
Building; advertising agency. 

Dr. Ralph M. Linsey, 351 West 
Jefferson; physician. 

Dr. Joseph Dubin, 7117 Military 
Parkway: physician. 

Empire Office Supply Company, 
2613 Elm; Rex Ganus. 

K and M Radio Service, 301 North 
Peak; W. E. Killgo; radio and television. 

Loftis Cafeteria, 3607 Gaston Ave- 
nue; T. L. Loftis. 

Hammermill Paper Company, 
1516 Mercantile Securities Building: 
Robert F. McMahon: district sales of- 
fice. 

Wood, Struther and Company, 
Dallas National Bank Building; William 
K. Manning; securities. 


Ruth Jackson, M. D.; 3629 Fair- 


mount. 


Acoustic Builders Specialty Com- | 


pany, 3002 Commerce; Harold E. Carl- 
son. 

George H. Mitchell Company, 712 
North Haskell; George H. Mitchell: mo- 
tion picture projection equipment. 

William H. Kittrell, 303 Empire 
Bank Building; public relations. 

Burch Furniture Company, 905 
Elm; James A. Burch; retail. 

Sam’s Glass Company, 2804 Fort 
Worth Avenue; Sam Semple. 

Southern Baptist News, Rateonics 
Building: William Bull. 

Simons-Langford, 1919 Ross Ave- 
nue; A. J. Langford: furniture. 

State Farm Mutual Automobile 
Insurance Company, 6131 Luther 
Lane: Sumner Roberts: Robert Buttle- 
man. 

American Desk Manufacturing 
Company, 201114 Jackson; William 
H. Mattingly: manufacturers of public 
seating. 

Kieffer Plumbing and Heating 
Company, 6411 Hines Boulevard; 
Charles A. Kieffer; David C. Keiffer: 
mechanical contractors. 

Harley House, 206 South Ervay; 
Lloyd H. Rhodes; vitamins and health 


foods. 


Autry Rubber Company, 1303 | 


Jackson; I. C. Autry. 
Nutrilite Food Supplement, 509 
South Ervay: Victor Foss. 





LOOSE LEAF COVERS e EDITION BINDING 
““WIRE-O AND CERLOX PLASTIC BINDING" 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 


2002 North Field Street PR-0677 Dallas 











-— The Home of Orchid Service 





AM erry 
Christmas 
and a 


Prosperous 
New Year 


to all of 
you from all 
of us at 


ot, 


CLEANERS 
4417 Main St., Dallas 

















VITAL COG 


IN DEFENSE PRODUCTION 





Gather up your 
and put it into defense 


NOW! 


WE BUY AND SELL: 
e IRON & STEEL SCRAP 
@ NON-FERROUS METALS 
PIPE e RAILWAY EQUIP. 


. Accurate Grading 


scrap 


production 











Prompt Service . . 


AMERICAN IRON & METALS, INC. 


2215 Latimer Street, Dallas 


Phone: HUnter 5111 
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JOHN W. CARPENTER 


President, Dallas Chamber of Commerce 


To Our Members: 


HE Dallas Chamber of Commerce can look back on the year 

1951 as a year of progress, for during the year active steps 
were made in our community program, which is so important to 
the future welfare and growth of Dallas. 

The president’s report last year included the recommenda- 
tion that positive developments be initiated during 1951 toward 
the future full accomplishment of 14 much needed civic projects. 
These projects were as follows: 


East-West Expressway. During the past year city and 
state authorities have co-operated in conducting an origin-desti- 
nation traffic survey. The State Highway Department recently 
submitted a suggested routing of the East-West Expressway to 
the city for its recommended alterations and analysis. The special 
East-West Expressway Committee of the Chamber of Commerce 
has met on several occasions to formulate a plan by which it 
can be of maximum assistance to the city and state in expediting 
this important project. 


Improvements of Key Streets. During the past year the 
city has made fine progress in improving its entire street pat- 
tern. However, there are many additional key streets in the 
traffic system which should be widened and improved as quickly 
as possible. Consideration should be given the addition of more 
one-way streets. 


Civic Center. During the past year the Dallas City Council 
has wisely approved and ordered the complete development of 
the Civic Center Project, including the new library, downtown 
auditorium, new city hall, new city health building and other 
city facilities. Only recently, the board of directors of the Dallas 
Chamber of Commerce re-affirmed its standing support of this 
important project. The city is to be commended for its foresight 
and vision in giving the go-ahead signal. 


State Fair Coliseum. It has been recommended to the city 
officials that the Livestock Coliseum on the State Fair Grounds, 
bonds for which have already been voted, be included in those 
projects to be constructed in the near future. Representatives of 
the Chamber of Commerce and the State Fair have been working 
during the year on recommended plans and specifications. Dallas 
has already had to turn down large assemblies of people because 
it lacked the facilities. This coliseum as planned is essential if 
Dallas is to remain progressive and take its place of leadership 
in the country. 
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West Dallas Development. The City of Dallas during 
the year took specific steps in annexing the West Dallas area 
into the city. This is the beginning of a program which will solve 
many of the problems of West Dallas which have been with us 
so long. 


Racial Problem. Under the sponsorship of the Chamber of 
Commerce, the Dallas Citizens’ Interracial Association, Inc., was 
organized during 1951. This organization will assume leadership 
in the community in our efforts to solve any racial problems 
which may arise. 


Public Services and Utilities. The city has shown fore- 
sight in making its plans for providing the necessary sewerage, 
water and other facilities required in the rapidly expanding econ- 
omy of Dallas. Completion of programs already in progress is 
essential, and the support of all citizens toward a realistic ap- 
proach to this problem is necessary. 


City-County Hospital. Plans and specifications have been 
completed for this important civic project, and steps toward 
actual construction have been initiated in 1951. We must, how- 
ever, insist that our public hospital facilities be of the finest 
quality, and when completed, they must be operated with the 
most efficient services possible. 


Southwestern Medical Center. Additional progress has 
been made on this project and it is hoped that it will not be too 
long before it goes into the construction stage. Continued all-out 
support must be given this institution by the citizens of Dallas. 


Central Park for Dallas. Dallas has the possibility of 
creating for itself a wonderful civic asset in the form of a huge 
public park to be located in the floodway between the levees in 
the Levee District. During 1951, the U. S. Corps of Engineers 
completed clearing this area of the dense growth and objection- 
able obstructions. We must formulate plans for beautifying and 
landscaping this area in the future. 


Joint Dallas-Fort Worth Area Promotion. Dallas and 
Fort Worth, through their chambers of commerce, have worked 
closely together during the past year on various projects. This 
co-operation must be accelerated and increased in order to most 
efficiently promote the Dallas-Fort Worth Metropolitan Area 
which is the largest single metropolitan area in the entire South, 
with more than one million persons. 
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State Fair Grounds. it has been recommended to the city 
government that it include funds for expansion of the State Fair 
Grounds in its program for the immediate future. This funda- 
mental acquisition is necessary in order to facilitate the further 
development of Dallas’ number one public institution, the State 
Fair of Texas. 


Aviation Development. On December 5, 1950, in the pres- 
ident’s report. I made the following statement with regard to 
Dallas’ aviation development: 

“T suggest the plans for the expansion and improvement of 
Love Field be carried out as soon as possible; and I also suggest 
that the City of Dallas co-operate with the City of Fort Worth 
in developing the Midway International Airport. The greater 
Dallas-Fort Worth Metropolitan Area, already with nearly one 
million population, needs both of these airport facilities. We 
must plan now for the time when this area will have twice this 
many people to serve.” 

Later, on August 4, 1951. I submitted my own personal opin- 
ion and observations to the membership of the Dallas Chamber 
of Commerce on the subject of aviation development. In this 
statement I pointed out that the growth in the past few years 
has created out of Dallas and Tarrant Counties combined, a 
single metropolitan area with a population of more than one 
million persons. I stated that it is my belief that our goal should 
not limit our aviation potentialities to the development of Love 
Field alone. Our goal should be to provide future airport facil- 
ities for this area in the most efficient way possible. This program 
should, of course. include the full development of Love Field. 
But in my opinion, it should also include the full development 
of Midway Airport, Meacham Field and all airports in the great 
metropolitan area. 

As a result of this action the Dallas Citizens Council set up 
a special committee to work with the Aviation Committee of 
the Dallas Chamber of Commerce in making a complete and full 
analysis and investigation of all airport facilities in this area. 


County Courthouse. Of the 14 projects I suggested in 
the report for 1950, this is the only one upon which there have 
been no definite steps taken. The suggestion was as follows: 

“There is no doubt that the Dallas County Courthouse is 
inadequate and unsuitable for the efficient operation of the 
county government. Dallas County needs a new courthouse. | 
recommend that the county in 1951, initiate a program to 
replace the present antiquated courthouse with a modern. 15- 
story, air-conditioned courthouse. This can be done by voting 
county bonds to finance the construction of it.” 

I again submit this suggestion. The county government 
must be modernized and made more efficient. New physical 
facilities would be an important step toward this end. I also 
suggest that a study be made by city and county authorities 
to investigate the possibility and feasibility of constructing such 
a building in or adjacent to the city’s Civic Center site. As 
Dallas grows. there must be increasing co-ordination and co- 
operation between the city and county governments. 


* 


In addition to the previously mentioned activities of the 
Dallas Chamber of Commerce, there were many other projects 
which made progress in 1951. An example of these is the pre- 
liminary work on the new Hotel Statler for Dallas. We are 
honored to have as our principal guest speaker at our annual 
banquet this year, Mr. Arthur F. Douglas, president of the 
Hotels Statler. The establishment of this new facility for Dallas 
came as a direct result of the Hotel Committee of the Dallas 
Chamber of Commerce. During the year the site was acquired. 
financial arrangements have been worked out and plans and 
specifications have been prepared. 

During 1951, Dallas played host to the convention of the 
Texas and Southwestern Cattle Raisers Association for the first 
time in 31] years. The Chamber of Commerce was instrumental 
in making this a most outstanding occasion, resulting in many 
fine benefits to Dallas and its relations with this number one 
Texas industry. 

The consolidation of the Dallas Agricultural Club into the 
agricultural and livestock activities of the Dallas Chamber of 
Commerce is a matter of great importance and will have a far 
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reaching eflect upon the general economy of Dallas and Texas. 
These arrangements will become effective at the beginning of 
the new year. This will strengthen the activities and good work 
of the Dallas Agricultural Club. Under the arrangement the 
officers and directors of the club will serve as the Farm and 
Ranch Committee of the Dallas Chamber of Commerce. Agri- 
culture and livestock have been since Dallas’ beginning its 
foundation of support for its growing and expanding economy. 
This consolidation of interest will spell out something most 
worthwhile for the city. 

The continued activities of the Chamber of Commerce with 

regard to the Trinity River Development Program have been 
most important to Dallas. 
* Water transportation by barge service from Fort Worth 
down the Trinity River to its intersection with the Intracoastal 
Canal at Anahuac, Texas. gives promise to the greatest and 
most valuable improvement to economic development of Dallas 
in many decades. Former Congressman Chester C. Thompson, 
who is now head of the American Waterways Operations Corpo- 
ration, said in a speech last month at a meeting of the Trinity 
Improvement Association. that continued growth of the South- 
west demands early construction of this waterway from the 
Dallas-Fort Worth area to the Gulf. Only a few days before, 
Lieutenant General Lewis A. Pick, chief of the U. S. Army 
Corps of Engineers. told boosters of the Intracoastal Canal at 
Houston that extension of the Trinity leg of this inland water- 
way system is entirely within the bounds of economic and 
engineering feasibility. 


* 


In looking ahead into the year 1952, I recommend that all 
of the previously mentioned 14 civic projects be continued and 
supported vigorously by the entire membership of the Dallas 
Chamber of Commerce and by the total citizenship of our great 
Dallas community. If we are to be successful in our desire to 
make and keep Dallas a great city, we must approach all prob- 
lems in a broad-gauged manner and with vision and foresight 
into the future, and we must not hesitate in our support of any 
of these important civic projects, which are so vital to the 
accomplishment of that goal. We must aggressively and vigor- 
ously support our civic leaders and city officials in their efforts 
to put into action all phases of our great master plan for Dallas. 

[ wish to add two additional projects to those which I 
recommended last year. These two suggested programs of urgent 
importance to a full civic development for Dallas are as follows: 


Special Polio Clinic and Hospital. 1 recommend that 
steps be taken to develop for Dallas a joint City-County Polio 
Clinic and Hospital to be placed near the coming City-County 
Hospital in the Southwestern Medical Center. Dallas should be 
a leader in the entire nation in establishing a modern facility, 
especially designed, ventilated, equipped and staffed for the 
express purpose of handling this dreaded and dangerous disease. 


Raising the Bonded Debt Limit of the City of Dallas. 


This is the most important program confronting our community 
in the near future. I strongly urge that every citizen of Dallas 
vigorously support the efforts to increase the bonded debt limit 
of Dallas. Unless this is done, almost none of the needed and 
necessary projects which are already in process of development 
can be completed and put into operation. Bonds for projects 
which have already been voted for years cannot be sold unless 
this is done. Municipal demands for water, sewerage and other 
essential services cannot be met unless this is done. The need 
for additional services is accelerating. I wish to reiterate and 
emphasize my statement in the president’s report last year: 

“Tt takes money to accomplish these necessary things. The 
only possible way is to provide funds by increasing the bond 
limit of the City of Dallas; this should be done at the earliest 
possible time and in a large enough amount to provide all the 
funds necessary, and whatever new bond issue is required to 
accomplish the completion of this program should be voted at 
the earliest possible time.” 
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J. BEN CRITZ 


Vice President and General Manager 


OR more than twenty-one years | have 

had the opportunity and privilege of having an 
intimate part and extremely close-up view of the 
remarkable and sound growth of Dallas and the 
expansion and increased effectiveness of the Chamber 
of Commerce. 

It has been 21 years of steady progress despite 
the strenuous depression years during the early 
thirties. But during the thirties we were building a 
firm foundation for the Dallas of the future. 

Then beginning in 1940 we began reaping the 
results of our building and planning. During the 
past 10 years our growth and expansion has been 
phenomenal. The population has doubled and _busi- 
ness, industry and manufacturing volume has in- 
creased five to 10 times. 

You might call this period “The Tale of Two 
Cities’”—Dallas 1940 and Dallas 1951. 

As you will see from the pictures to be presented 
at the annual meeting there is truly a vast difference 
in those two cities. And we feel confident that there 
will be as much improvement and difference in the 
Dallas of 1960 as compared to the Dallas of today. 
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The departmental reports contained in this annual 


report will give our members a complete picture of 
activities and accomplishments of the Chamber in 
1951. 

I am very happy and proud that your Chamber 
has satisfactorily met its responsibilities and can show 
a record of worthwhile accomplishment. 

We have many plans for the future development 
of Dallas on the “drawing boards,” for one of the 
main purposes of a chamber of commerce is to plan 
far ahead. 

Practically every worthwhile accomplishment that 
has been brought to a satisfactory conclusion is the 
result of farsighted planning in the past. 

Certainly a chamber of commerce must keep 
abreast or really ahead of the times, and thanks to the 
support of our members, your Chamber has been able 
to expand in keeping with the growth of our city. 

We have been able to acquire an experienced, 
capable, efficient and loyal staff, and when the pres- 
ent improvement and modernization program on our 
building is completed, I feel sure that we will per- 
form our duties and get the successful results neces- 
sary to merit your continued confidence and support. 


’ dpa 5 
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THOMAS W. FINNEY 


Manoger, Industrial Department 


Industrial 


\\ ] HAT are the dominant impressions of the de- 
velopment of Dallas in 1951? Here are just 
six phases of emphasis: 1. Increasing stature as an 
aircraft manufacturing center; 2. Increased stature 


as an oil industry center; 3. Significant expansions ' 


by industry already established in Dallas; 4. Desig- 
nation of Dallas as the regional center for govern- 
mental agencies and activities; 5. Continued employ- 
ment gains, and 6. A continuing stability in the make- 
up of the economy of Dallas. Cognizance must also 
be given to the trend to think somewhat in terms of 
the Dallas-Fort Worth area. 

During 1951, the mission of the Industrail Depart- 
ment continued as twofold: 1. Industrial and business 
development, and 2. Fact accumulation and presenta- 
tion. Assistance in the form of complete briefs, memo- 
randa on specialized subjects, location of sites or 
buildings—the entire range of services—was given 
to many firms. Some firms were strictly exploratory 
and others were concretely considering activities in 
Dallas. 

Continuing assistance was given to new arrivals in 
Dallas such as Collins Radio Company, United States 
Envelope Company, Dresser Industries, Inc., Ford 
Motor Company and Dallas Air Force Field Pro- 
curement Office. Co-operation was continued with Fort 
Worth interests on the location of the proposed Air 
Force Academy near Grapevine. Special assistance 
was given the State Farm Mutual Insurance Com- 
panies in locating office space of 21,000 square feet, 
with about 100 employees moving to Dallas. 
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Special statistical studies were made pertaining to 
applications by several Dallas companies for Na- 
tional Production Authority assistance, for the Trin- 
ity River Improvement Association, for DALLAS on 
special articles on trucking, film industry, insurance 
and finance, construction, oil and manufacturing and 
for airlines on route applications (made co-opera- 
tively with the Aviation Department). 

Eleven statistical monographs were revised and nine 
new monographs were prepared during the year. A 
study of the oil industry of Dallas was made for an 
out-of-state publication; an dthe food industry and 
other phases of Dallas were analyzed for use by local 
publications. Three direct mail presentations were 
prepared and mailed to over 2,000 executives of 
“prospect” companies. Studies on parking and other 
community problems were made for the chambers of 
commerce of New Orleans, Amarillo, Fort Worth, 
Little Rock, Los Angeles and Memphis. 

Arrangements were carried out for a study on Dal- 
las’ development and city problems for a group of 
48 Nashville, Tennessee, business and civic leaders. 
Dallas and Southwest statistical compilations were 
prepared monthly and mailed to more than 300 local 
and national firms and agencies. The weekly Service 
Bulletin was compiled by the department for dis- 
tribution by the Membership Department. 

During a sample three-week period, a breakdown 
of the number of telephone, letter and _ office-visit 
inquiries indicated that approximately 25 per cent 
were concerned with new business, 25 per cent with 
general statistics on Dallas and the Dallas Southwest, 
45 per cent on established concerns of Dallas or on 
Dallas products, and 5 per cent on employment op- 
portunities. This analysis does not include the activi- 
ties of the manager. A time allocation breakdown, al- 
though not made, would probably indicate a heavier 
proportion on business and industrial development 
and on fact accumulation and presentation. 


STEWART MITCHELL and DAVID ROBERTSON 


Research Assistant and Administrative Assistant 
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MARK HANNON 


Manager, Dallas Manufacturers and Wholesalers Association 


Wholesaling 


URING the latter part of 1950 the Dallas Manu- 

facturers and Wholesalers Association, antici- 
pating that defense contracts would be made available 
to Dallas manufacturers, published “A Classified Di- 
rectory of Industrial Facilities in Dallas.” 

Information from hundreds of various types of 
concerns was classified in alphabetical order, listing 
the name of the firm, address, name of the principals, 
size of plant, number of employees at present, num- 
ber that can be employed in case of necessity, type 
of current manufacture, different types of manufac- 
turing the firm can perform and type of manufactur- 
ing the firm prefers to perform. 

In addition, detailed tables recorded all the kinds 
of tools and equipment on hand. 

The book was copyrighted. It was then distributed 
to about 500 government procurement agencies, in- 
cluding Army, Navy, Air Force and Marine Corps 
procurement agencies. 

The directory was made available at no cost to bona- 
fide concerns holding prime defense contracts, seeking 
sub-defense contractors. Inquiries about and requests 
for the survey have been received from all parts of 
the country. 

While a volume of somewhat confusing regulations 
was being publicized, the association—for the benefit 
of its members who did not subscribe to some special 
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bulletin service covering their particular industry— 
issued a weekly “Defense News Bulletin,” a concise, 
understandable resume of all regulations and relative 
matter. 

The association served government agencies by dis- 
tributing Daily Analysis Sheets from the U. S. Depart- 
ment of Commerce and Weekly Synopsis Bulletins of 
contracts awarded the previous week in the amount of 
$25,000 or more. 

The association also underwrote the attendant ex- 
pense of holding clinics in Dallas for other govern- 
ment agencies, to keep the industrialists of the Dallas 
area informed. 

The association conducted two general markets dur- 
ing 1951, which were well attended. 

The office of the association handled close to 15,000 
inquiries from concerns both in the Dallas trade area 
and without seeking sources of supply for both 
finished products and plants to manufacture. This was 
even more inquiries than in the past years. 

It was especially gratifying that mail inquiries and 
personal visitors at the office from far distant points 
had learned of “‘Dallas, the Diversified Market of the 
Southwest,” the slogan adopted several years ago. 

The association has kept up its annual program 
of national advertising and has endeavored, by cor- 
respondence and personal interviews in the office, to 
allay as far as possible some of the prevailing defense 
tension and war fear that has existed. The office arbi- 
trates many situations to the interest of the parties 
or industries concerned. 


Throughout the year the association office has kept 
in close touch with Dallas representatives, both state 
and national, either expressing favor or disfavor of 
state or national legislation as it affected Dallas 
industries. 
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Z. E. BLACK 
Manager, Convention Department, center, planning a convention with 
Harold Shank, left, and Arthur J. Shinners, right 


Conventions 


HIS was the largest convention year in Dallas’ his- 

tory. The glad hand of welcome was extended to 
approximately 
conventions, sales conventions and co-operative mar- 
keting periods in Dallas in 1951. March topped all 
preceding months with 205 convention events, or be- 
tween six and seven per day, Sundays included. 

It is estimated these free-spending visitors left $12,- 
500,000 in local business channels, using the con- 
servative yardstick of $15 per day per delegate. The 
figures do not include out-of-town visitors at the State 
Fair, with its record breaking over-all gate of 2,320,- 
129, nor out-of-town visitors at the Metropolitan 
Opera, State Fair Musicals, football games and like 
attractions. 

Dallas, nurtured in the Southwestern empire of 
natural wealth and with a birthright of innate hospi- 
tality tracing back to early ranching days, likes good 
times and good company and its people are happiest 
when playing host. 

While most of the conventions have been the sales- 
convention type, in which Dallas is the Southwestern 
leader, approximately 50,000 attended the various 
market periods staged by the American Fashion Asso- 
ciation, three Gift Show organizations, Southwest 
Men’s Apparel Club and Southwestern Shoe Travel- 
ers Association, each lasting about five days. 

Space requirements will not permit listing all the 
state and regional conventions, such as the huge Texas 
& Southwestern Cattle Raisers Association, which drew 


36 


280,000 visitors who attended 1,675 


nearly 3,000, the State Bankers, the State Bar and 
many other larger-than-average national conventions. 
It should be mentioned that there have been held dur- 
ing 1951 a total of 35 conventions national or inter- 
national in scope, a larger number than any year since 
the Centennial Exposition was the magnet in 1936. 

Long-range work is now necessary to secure national 
gatherings and forty-two have been booked so far for 
1952, 1953 and as far distant as 1955. Among those 
inked for 1952 are: U. S. Junior Chamber of Com- 
merce, U. S. Open Golf Association, American Bee 
keeping Federation, National Farmers Union, Music 
Teachers National Association, National Association 
for Music Therapy, Music Library Association, Col- 
lege Music Association, American Musicological So- 
ciety, American String Teachers Association, I.0.0.F. 
Sovereign Lodge, National Association of Rebekah 
Assemblies, Ancient and Honorable Order of Blue 
Goose, International and National Office Machine 
Dealers Association, International Order of King’s 
Daughters and Sons, National Apartment Owners As- 
sociation, National Astronomical League, Pi Tau Pi 
Fraternity, National Hide Association, Pre-Cancel 
Stamp Society, Inc., National Council for the Social 
Studies, American Association of Cereal Chemists, 
American Association of Thoracic Surgery, American 
Bankers Association Trust Division, International 
Association of Game, Fish and Conservation Commis- 
sioners, American Fisheries Society, National Insti- 
tute of Municipal Clerks, National Poultry and 
Turkey Improvement Plans Conference, National As- 
sociation of Dance and Affiliated Artists, and Ninetieth 
Division Association Reunion. 

In addition to maintaining a file on some 1,500 
convention-holding organizations and watching zeal- 
ously to see that Dallas gets its turn—or a little sooner 
—at all Texas and Southwestern conventions, and car- 
rying on long-range campaigns for national conven- 
tions logical for Dallas, the Convention Department of 
the Chamber assists convening groups in choosing 
suitable dates and assists in making housing arrange- 
ments for many groups and individuals. On dates of 
heaviest congestion, it co-operates with the Dallas 
Hotel Association in the operation of a housing bu- 
reau. The department assists many conventions along 
such lines as registration, publicity, program sugges- 
tions and the handling of exhibits and housing. 

With the vast amount of desirable exhibit space 
available at Fair Park and with the remodeling and 
air-conditioning programs already completed in many 
of the hotels, together with substantial additions to 
two hotels and the opening of several new motels, 
Dallas faces a fine opportunity for securing more and 
larger conventions. The manager of the Convention 
Department would appreciate hearing from any Cham- 
ber of Commerce members considering inviting con- 
ventions which they attend. Full assistance will be 
rendered in the invitation campaign. 
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MISS JAY LITTLE 


Manager, Information Department 


Information 


INCE Dallas is America’s largest inland city and 
constantly expanding, inquiries about the city 
continue to pour in from every section of the country. 
Many of the requests for information concern the 
employment situation, climate, housing and special 
events. Quite often companies moving into Dallas 
bring their own personnel, in which case, the em- 
ployees request information and descriptive folders 
on their future home town. All inquiries are an- 
swered as promptly as possible, some requiring 
research work and some requiring immediate replies 
such as: “We would appreciate your giving us some 
help in finding a gentleman in Dallas, whose initials 
we do not have. He is a safe and lock salesman, and 
has the combination of a safe we own.” The informa- 
tion was found and the letter was answered imme- 
diately. 

Another one just as important but quite different 
from Los Angeles, California, stated, “My grandson, 
eight years old, will leave Houston via plane enroute 
to Los Angeles. He will change planes in Dallas, 
which will necessitate his being in your city about an 
hour. I would appreciate it very much if you would 
see that he is well taken care of while at the airport.” 
The respective airlines were contacted and they as- 
sured us that the little fellow would be met by one 
of their employees and would be entertained while 
in Dallas. This they did and the Chamber received 
a thank you note from the grandmother stating that 
the boy had a wonderful time. 


DALLAS ¢ DECEMBER, 1951 





















Other letters request the dates of the State Fair, 
football games, State Fair Musicals, basketball games, 
baseball games, grand opera, Theatre °51-52, points 
of interest, hotels and tourist courts. 

The telephone calls bring forth such questions as: 
“When is Mardi Gras?” “Who are our representatives 
in Austin?” “What is our Congressman’s address?” 
“Who is president of such-and-such a club?” “What 
are the names of hotels and tourist courts in various 
parts of the country?” “Where is the Downtown Box 
Office?” “What is the population of Dallas,” “Where 
can a company picnic be held?” “When was Dallas 
founded?” “What is the mileage to Chicago?” 
“Where are the offices of Dallas Symphony?” 

Another service the Information Department offers 
is the routing of highway maps and distribution of 
vacation folders. 

The department also serves as a distribution center 
for descriptive folders on Dallas, city maps and other 
printed materials. 

A variety of questions come in at the rate of more 
than 85 letters and an average of 50 telephone calls 
a day. This adds up to approximately 25,196 written 
inquiries and 15,615 telephone questions annually. 

To a large extent it is the work of the Information 
Department that enables Dallas to learn of the Dallas 
Chamber of Commerce, and the rest of the world, of 
Dallas. All inquiries of a general nature, which do 
not fall properly within the scope of activity of other 
Chamber departments, are referred to the Informa- 
tion Department, which undertakes to answer each 
letter the day it is received. Some of the letters, how- 
ever, require considerable research to provide the 
answers for specific questions, others require shop- 
ping errands to buy articles requested by the corre- 
spondents and still others make other kinds of chores 
necessary. 
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HORACE AINSWORTH 


Director of Publicity and Editor, DALLAS Magazine 


Publicity 


CTIVITIES of the Publicity Department divide 

themselves between local news coverage of 

important Chamber functions and national publicity 
on outstanding Dallas news events. 

Nationally, Dallas is constantly in the news. Key 
executives all over the nation are choosing Dallas for 
their major press conferences and important an- 
nouncements. A recent example of this was the visit 
of Charles E. Wilson, president of General Motors, 
for his announcement of a new dual purpose war- 
peace plant at Arlington. Mr. Wilson’s announce- 
ment could easily have come from the home office 
of General Motors in Detroit, but he and his public 
relations staff decided that an announcement from 
Dallas would have added news value. 

Publicity resulting from the many national and 
international conventions in Dallas in 1951 — the 
largest convention year in history—has filled scrap- 
book after scrapbook with unusual stories of spec- 
tacular events. Pre-convention publicity is the key to 
successful attendance in the majority of cases. It not 
only creates enthusiasm among delegates who are 
attending, but also helps generate other publicity in 
every area from which delegates come. Publicity at 
the convention itself gives them undisputable facts to 
take home to back up their extravagant statements 


about what a wonderful time they had. Post-conven- 


tion publicity reminds delegates of the fine time they 
had during their convention and paves the way for 
quick return trips, either of the convention as a whole, 
or as individuals. 
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National magazines find Dallas a wonderful scene 
for their news stories about typical American families 
and typical American community life—not because 
Dallas is “typical,” but because it is above average 
and allows the magazine reporters to glamourize their 
subjects. 

The personality of Dallas that has been built up 
over the years is another factor that entices magazine 
attention. When Dallas is mentioned in a story, maga- 
zine readers across the country immediately think of 
a young, progressive city, vigorous and full of oppor- 
tunity—a choice place to live. 

Movie companies, especialy those filming movie 
shorts, like to work in Dallas. The clean, new look 
about Dallas and its variety of architectural patterns 
give them plenty of material for a wide range of set- 
tings. Clear shooting weather the year around cuts 
their expense budget substantially. 

National trade and industrial publications lean 
heavily on Dallas for human interest news stories. 
With many national organizations now maintaining 
branch offices or divisions in the Southwest—served 
from a Dallas headquarters—the company publica- 
tions welcome stories about their Dallas area. 

Local publicity in 1951 has highlighted one of the 
Chamber’s busiest years. The Chamber of Commerce 
has received front-page headlines throughout the year 
by initiating or tying-in with the main news events of 
the day. When the Chamber was host for the Dallas 
reception of General Douglas MacArthur, newspapers 
carried front-page stories in every edition for nearly 
two weeks. When the general arrived, newspapers 
assigned practically their entire local staff to cover 
the story from every angle. The Publicity Department 
acted as the co-ordinating agency for all MacArthur 
affairs, doing everything from acting as secretary at 
committee meetings to writing finished stories for the 
newspapers. The result of the Publicity Department’s 
co-ordination of the entire affair was more favorable 
press coverage throughout the country than the other 
Texas cities received with their MacArthur receptions. 


Another major local promotion of the Chamber’s 
Publicity Department was the opening and dedication 
ceremony of U. S. Highway 67 in late July. This cere- 
mony was timed for the middle of the summer when 
other publicity sources were relaxing and taking it 
easy in the heat of the summer. The results were big 
stories in the local papers when others news was at 
a standstill. Newspaper editors co-operated gener- 
ously, helping to make the affair a real news event 
at a time when interest in local affairs was slack. Not 
only did the story receive extensive build-ups in 
Dallas newspapers and over Dallas radio and televi- 
sion stations, but it also collected valuable good will 
for Dallas from stories that appeared in newspapers 
in 15 surrounding counties of Dallas and from news- 
papers across'the state that used wire coverage of 
the event. 
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TOM McHALE 


Advertising Manager, DALLAS Magazine 


Dallas 


GAIN this year DALLAS, nationally recognized 
A publication of the Dallas Chamber of Commerce, 
reported the month-by-month story of Dallas’ progress 
to the membership of the Chamber of Commerce and 
to the nation. 

During the post-war years DALLAS has achieved 
national recognition as the top-ranking magazine in its 
field. This leadership has become so pronounced that 
DALLAS voluntarily withdrew from award competi- 
tion in the field of national chamber of commerce 
publications. Now in its twenty-ninth year of contin- 
uous publication, next year DALLAS will observe its 
thirtieth anniversary. 

Distinctive in its field for extensive use of color, 
modern typography and graphic editorial presenta- 
tion, DALLAS has not only recorded the running 
month-to-month story of Chamber of Commerce activi- 
ties but has also carried business stories of general in- 
terest. It is universally recognized as a strong factor 
in selling Dallas to both the business community and 
to the hundreds of industrial prospects on its mailing 
list. 

Again this year DALLAS is closing its books with a 
surplus of revenue over expenses. Its revenue is de- 
rived from local, regional and national advertising, 
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and it has attained high prestige as a business adver- 
tising medium representing leading firms who serve 
the Dallas Southwest. 

During the past year DALLAS has experienced an- 
other of its rare changes in editors. Clifton Blackmon, 
editor of DALLAS for the past seven years, resigned 
in February to accept the position of director of ad- 
vertising and public relations with the First National 
Bank in Dallas. He was succeeded by Horace Ains- 
worth, formerly on the editorial staff of the Austin 
American-Statesman and a special writer for the 
Houston Chronicle and Texas Parade. 

DALLAS has pointed up important phases of 
growth and development in the Dallas business com- 
munity. The February issue emphasized Dallas’ tre- 
mendous commercial. residential and public construc- 
tion program; the April issue presented a graphic 
picture of Dallas’ leadership in finance and insur- 
ance; the May issue described Dallas’ aviation lead- 
ership; June, the film industry; July, motor transpor- 
tation; August, Dallas’ defense potential; September, 
the State Fair; October, Dallas’ position as an oil 
center, and November, an industrial survey of Dallas. 

Throughout the year DALLAS has faithfully re- 
ported news of business, education, culture and the 
various ramifications of Dallas’ growth, as well as 
presenting pictorially new industries, buildings and 
individuals who are building Dallas. Advertising rev- 
enue has continued at a high level with new regional 
and national accounts being added and editorially, in 
modern layout and new uses of color, DALLAS has 
continued to seek the latest methods for telling the 
story of Dallas. 











MRS. VIRGINIA SHAEFFER 


Manager, Dallas Fashion Center 


Fashion Center 


HE national acclaim Dallas receives as a vital, 

creative fashion market is due in large part to the 
combined efforts of those manufacturers of women’s 
and children’s fashion apparel who comprise the Dal- 
las Fashion Center. This association of manufacturers 
heartily endorses and fully exploits the advantages of 
co-operative competition. 

Directly from its constitution comes this expression 
of the association’s purposes: 

“To promote and advertise the Dallas women’s and 
children’s apparel market to the retail trade and con- 
suming public, to foster the highest standards of 
practice in manufacturing and selling, to expand rec- 
ognition of Dallas as an outstanding fashion center, 
and to cultivate a better understanding of the economic 
importance of a consolidated market in promotional 
activities.” 

During 1951, these purposes have been realized in 
a variety of activities—the staging of fashion shows; 
the placing of photographs and timely fashion stories 
with all types of media (including radio, TV and 
newsreels); the entertaining of visiting editors with 
a first National Press Week; the scheduling of press 
previews for Dallas and nearby press; preparing of 
advertising, and publishing a Buyer’s Guide. 

Within the organization itself, dissemination of 
information about federal price control regulations 
has been active. In January, the center was host for 
a conference of the Apparel Institute to set up a revi- 
talized body to work with officials in Washington for 
the welfare of the industry. 
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R. A. Johnston, Jr., president of Johnston, Inc., and 
1951 president of the Dallas Fashion Center, formed 
a joint committee of manufacturers and members of 
the Textile Club to work out joint problems and mu- 
tually beneficial activities. 

Mr. Johnston, too, has opened new vistas for the 
members of his own and allied associations with a 
challenge to the entire industry and its affiliates to 
establish a Textile Building at the State Fair of Texas 
to serve as a vast display of the fashion industry here. 

Retracing the year’s specific activities, records show 
that a fashion show for retail buyers staged in the 
Texas State Fair Auditorium on October 29 attracted 
an audience of more than 3,500 retailers. 

Miss Virginia Pope, fashion editor of the New York 
Times and creator of the renowned show, ‘‘Fashions 
of the Times,” was a guest narrator. 

The power of the press has been recognized directly 
in many of the special events of 1951. “Forecasts for 
Fall” was presented at a luncheon fashion show for 
members of the Texas Press Association in convention 
in Dallas in June. This show was the kick-off for a 
new service, “Texas Trends from Dallas Fashion Cen- 
ter,” a series of mats and photographs of Dallas-made 
fashions now appearing in daily and weekly news- 
papers. “Texas Trends,” introduced in June, are sent 
to newspapers throughout the state and are an expan- 
sion of publicity services through the center to the 
metropolitan newspapers of the nation. 

Another successful innovation of 1951 was the Dal- 
las Fashion Center’s first National Press Week in 
March, which was attended by many of the most 
influential fashion editors in the nation. 

Previews for the Dallas press were held prior to 
the larger markets in May and October. The Dallas 
Morning News and the Daily Times Herald carried 
daily, illustrated by-line stories on the fashions seen 
during the Market Weeks. 

Reaching trade and consumers, the center presented 
a style show on boats in the yacht basin at Corpus 
Christi as a featured event of Buccaneer Days in 
April. This was a requested repeat performance, re- 
sulting from a similar show in 1950. 

One of the sponsors of the Southern Methodist Uni- 
versity School of Design when it was founded six 
years ago, the Fashion Center has continued to give 
the school the benefit of its advice and has backed 
up its encouragement of the school’s founding by em- 
ploying almost half of its graduates in Dallas firms. 
Two scholarships were awarded senior students for 
the 1951-52 school year. 

Scheduled advertising by the center itself is limited 
to trade publications and is aimed to attract buyers 
to the market, with emphasis on the over-all fashion 
attractions to be found in Dallas. 


The center’s office serves as a clearing house for 


inquiries from buyers and has this year published a 
new Buyer’s Guide listing members in categories. 
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HENRY W. STANLEY 


Manager, American Fashion Association (Market Division) 


Market Division 


HE Market Division of the Dallas Chamber of 

Commerce during the past year conducted four 
apparel markets that brought 20,000 apparel buyers 
to the city. 

The scope of influence of the Dallas market is con- 
stantly widening. This was clearly demonstrated dur- 
ing the recent Resort and Early Spring Market, when 
on one day buyers were registered from 18 states 
and one foreign country. 

To publicize these markets the Division publishes 
prior to each market The American Fashion Magazine 
which is now being mailed to 9,000 rated accounts 
throughout the Southwest. This 108 page publication 
is one of the top ranking magazines of its kind in the 
nation. 

Two entertainment events are features of every 
market. During the Resort and Advance Spring Mar- 
ket which was held October 28 to November 2, 3,500 
buyers and salesmen were entertained at “Show 
Time” which was staged in the Automobile Building 
at Fair Park. An outstanding floor show was staged 
under the personal direction of Charles Meeker. On 
Tuesday morning, October 30, 1,202 buyers were 
guests of the American Fashion Association at break- 
fast in Crystal Ball Room of the Baker Hotel. 

An informative advertising clinic to show small 
merchants how they can benefit from planned adver- 
tising is a new service offered at Dallas fashion 
markets. 

The Texas Press Association, Dallas Advertising 
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League, Western Newspaper Union, and other organ- 
izations have co-operated with the association in the 
clinics. 

The advertising sessions present down-to-earth ad- 
vice to small town clothing merchants and retailers 
about their advertising: showing them how advertis- 
ing can help their store and instructing them in the 
proper way to prepare their advertising. 

Elementary advertising fundamentals — such as 
how to use a mat and how to prepare ad copy in ad- 
vance—are stressed. 

Other informative features of market week help 
fashion buyers determine: 

1. What the customers want. 

2. When they want it. 

3. What they want to pay. 

To protect themselves from future fluctions, mer- 
chants were advised at one market to seek the most 
dependable manufacturers and wholesalers, study the 
supply problems, shop the market as carefully as 
possible, purchase a reasonable amount of merchan- 
dise in advance—but not the entire season’s require- 
ments far ahead—insist that manufacturers give im- 
mediate notification if they decide not to produce or 
deliver an order, plan the store’s stock seriously and 
not be stampeded into buying unreasonably large 
quantities. 

The dates for 1951 markets were as follows: 

Spring and Summer Fashions—January 21-25. 

Fall Fashions—May 27-June 1. 

Midwinter and Holiday Fashions—August 19-24. 

Resort and Advance Spring Fashions—October 28- 
November 2. 

With more than 300 salesmen showing over 1,000 
lines of merchandise the Dallas market takes its place 
as one of the “big four” markets of the nation. As 
the hotel facilities of the city are enlarged, the mar- 
ket will continue to expand, both in the number of 
lines shown and the number of buyers who attend 
each showing. 
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TOM E. HUFFMAN 


Manager, Highway Department 


Highway 


HE Highway Department of the Dallas Chamber 

of Commerce, in co-operation with the highway 
departments of four other chambers of commerce, 
undertook as its first project in 1951 the sponsoring of 
House Bill 451, known as the “Freeway” or “Limited 
Access” Highway Bill. Briefly, the new law gives the 
State Highway Department authority to construct 
expressways in towns under 50,000 population and in 
rural areas. Under the old laws, expressways were 
restricted to cities of 50,000 population and over. 

On March 4 representatives from the Central High- 
way Committee appeared before the Senate Commit- 
tee on State Highways and Motor Traffic and the House 
Committee on Municipal and Private Corporations in 
support of the bill. This bill by Representative F. H. 
Sherman of Dallas became a law upon receiving the 
signature of Governor Shivers on April 25, 1951. It is 
believed that the enactment of this law will mean much 
to the future development of the Dallas-Fort Worth 
metropolitan area. 

A Tyler-Dallas Subcommittee was appointed dur- 
ing the early part of 1950, with Clarence Kloppe as 
chairman. This committee was appointed for the pur- 
pose of working with the county officials and other 
chambers of commerce along the route in support of a 
program for the paving of an unimproved four mile 
gap and the rehabilitation of a nine mile section of 
State Highway 243, between Kaufman and the Kauf- 
man-Van Zandt County line. It is gratifying to report 
that the requested construction has now been com- 
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pleted by the Highway Department and we now have 
a paved, direct highway from Dallas through Kauf- 
man and Canton to Tyler and on into Central East 
Texas. 

Another long sought improvement was realized in 
July when the construction of U. S. Highway 67 was 
completed between Dallas and Rockwall. The new 
facility is a modern four-lane-divided highway con- 
structed on a new, direct location, eliminating four 
railroad crossings between Dallas and Rockwall. On 
July 26 and 27 the Dallas Chamber of Commerce, 
through its Highway Committee, headed by Chairman 
Neal Mancill and Charles E. Simons, chairman of the 
arrangements committee, sponsored a two-day visit of 
the State Highway Commission and the State Highway 
Engineer to Dallas. The highway officials participated 
in the new U. S. Highway 67 dedication ceremonies. 

During the first day of their visit the Highway Com- 
mission and the State Engineer also made an inspec- 
tion tour of state highways within the city of Dallas, 
held an open hearing so that different citizens groups 
could bring some of the highway needs of the Dallas 
area to their attention and were honored by the Cham- 
ber of Commerce at a cocktail party and dinner. 

During the present year the Highway Committee, 
lead by Vice Chairman Marvin Love and Chairman 
Jim McDowell of the U. S. 67 Sub-committee, has 
given valuable support to the work of the (U.S. 67) 
Big Bend Trail Association, Inc. The Dallas group 
also helped arrange for and otherwise assist in putting 
on a Big Bend National Park exhibit at the State Fair 
this year. However, the major activity of the associa- 
tion this year has been working closely with the Gov- 
ernor of Chihuahua and other Chihuahuan officials 
and citizens in promoting an extension of U. S. High- 
way 67 from its present terminus at Presidio, Texas, 
on to Chihuahua, the capital of the State of Chihuahua, 
a distance of approximately 150 miles. We have re- 
cently been notified by Governor Oscar Soto Maynez 
of Chihuahua, that he has succeeded in securing 
finances for constructing the extension. 

The present automobile distance, by the way of 
FE] Paso, between Dallas and Chihuahua is approxi- 
mately 1,000 miles. When the Presidio to Chihuahua 
highway is completed this distance will be reduced to 
about 750 miles. At Chihuahua this extension will 
connect with a recently completed modern highway 
direct to Mexico City. U. S. Highway 67 through Dal- 
las should then become a popular tourist route to the 
Big Bend National Park and then on across the Rio 
Grande for a tour through Mexico. 

Among some of the other important highway meet- 
ings participated in by members of the Highway Com- 
mittee were (1) the U. S. Highway 75 Improvement 
Association meeting held at Houston, attended by 
representatives from 12 towns and cities along the 
highway from Dallas to Houston and (2) the National 
U. S. Highway Association meeting in Fort Worth. 


DALLAS ¢« DECEMBER, 1951 








tates 


WILLIAM A. WARE 


Manager, Aviation Department 


Aviation 


N 1951, at a time of growing national emphasis 
on air power, Dallas forged ahead as one of the 
great aviation industry cities in the United States. 

In aircraft manufacture, in private aviation and 
as an American crossroads for airline transportation, 
Dallas made notable gains reflecting the continuing 
dynamic character of the city’s economic life in the 
Southwest today. 

Love Field, which to the public generally symbol- 
izes Dallas’ air-mindedness, this year set new records 
in its volume of business. Love Field in 1951 enjoyed 
its best year, dollarwise and passengerwise, with more 
than 1,125,000 passengers using Love Field. 

Never in the city’s modern day industrial history 
have the future possibilities for Love Field been 
brighter or more promising than at this time. As 
Dallas looks ahead to greater growth, Love Field 
presents an inspiring opportunity. 

In Dallas the aircraft industry—from private air- 
port operators to airplane manufacturers—is repre- 
sented by one family in every 10. This means that 
an average of two families in every block are em- 
ployed by some phase of aviation. This represents a 
growth from one in 30 families last year. Continued 
improvement is indicated in the foreseeable future 
by the many plans previously announced. 

Aircraft manfacturing in Dallas has made great 
strides forward in the past year. There is now an esti- 
mated contract backlog in excess of 340 million dol- 
lars among Dallas aircraft manufacturers. Significant 
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is the fact that Dallas now has five per cent of all air- 
craft workers in the country. 

On May 12 the Chamber commemorated the twen- 
ty-fifth anniversary of commercial aviation in Dallas 
at a luncheon. The most outstanding contributors to 
the growth of aviation in Dallas were presented me- 
morial scrolls awarded in the name of E. R. Brown, 
first chairman of the Aviation Committee and a great 
supporter of aviation. The program brought together 
many aviation old-timers, including the pilot who flew 
the first load of mail out of Dallas in 1926, Dick 
Dobie, and Frank Lewandowsky, who drove the post 
office truck that hauled the first airmail. 

During the year, private aviation also made gains. 
Talks with the operators of personal plane airports 
indicate that this year’s business will total better than 
1950’s. Most of this good business is due to G.I. 
student training. The entrance of new students to this 
program halted July 27, therefore the future does not 
look too bright for these operators. 

































Unfortunately, another private airport has been 
sold and eventually will become a housing develop- 
ment. The situation, when these private airports are 
closed, is bad for the county. Dallas County ranks 
third in the nation in the number of privately owned 
airplanes and with the closing of these airports the 
utility of the county will be lessened. A definite pro- 
gram to study the long range desirability of municipal 
ownership of only the land at personal plane airports 
is needed. 

The Aviation Department has prepared a number 
of exhibits in airline matters for the Civil Aeronautics 
Board in Washington, D. C. In the preparation of 
these exhibits it received the very finest co-operation 
from city officials in every instance it was requested. 
The city Director of Aviation was most helpful on a 
number of occasions in supplying certain data needed 
by the department. In a like manner, the postmaster 
and his staff responded very readily to inquiries. 
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R. C. DOLBIN 


Manager, Dallas Retail Merchants’ Association 


Retailing 


HE Dallas Retail Merchants Association, a divi- 
sion of the Dallas Chamber of Commerce, acts 
as a central coordinating agency through which Dallas 
retail merchants can act on matters of common concern. 
Twice a year, in the spring and in the fall, the 
association sponsors a school in retailing. These 
schools study all phases of retail operation, such as 
buying, merchandising, selling, sales promotion, oper- 
ating procedures and personnel administration. Well 
attended, the schools are of great help to the retail 
personnel organizations in rendering better service to 
the consumer. 

The very future of downtown retail business de- 
pends on adequate transportation and convenient 
parking facilities. For this reason the association is 
taking an active part in studies now being made by 
city officials and the Citizens Traffic Commission. This 
is a major problem which requires a great deal of 
study and joint action. There is no quick solution, 
but considerable relief can be obtained by the active 
interest of all concerned. 

The Return Goods Promotion, which is conducted 
twice a year for a period of six weeks, is an educa- 
tional promotion among consumers with the objective 
of lowering economical losses due to returned mer- 
chandise. This is a very extensive promotion that has 
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greatly helped retailers and received gratifying co- 
operation from consumers. 

This year, as in several previous years, the associa- 
tion sponsored the decoration of downtown streets for 
the State Fair of Texas and took an active part in 
promoting the Fair, especially Dallas Day. At the 
present time the association is working on Christmas 
and Cotton Bowl street decorations. This year the 
decorations are being sponsored by the Variety Club 
of Dallas, with active help from the association. The 
association also took an active part in promoting the 
summer State Fair Musicals. In addition the organi- 
zation takes an active part in many civic activities, 
such as Navy Day, Army Day, the Red Cross, the 
Community Chest and many others. The office assists 
retailers in a great many co-ordinated promotions 
where all retailers are concerned, such as Mother’s 
Day, Father’s Day, Back-to-School and National Men’s 
Hat Week. There are other promotions too numerous 
to mention that this office takes a very active part in 
at all times. 

There can be little question about the value of uni- 
form store hours. It eliminates confusion in the minds 
of the public and coniributes to more cordial employee 
relations. The association has endeavored and has 
been successful in standardizing schedules of store 
hours for stores of the same general classification. 

The association has such specific objectives as 
keeping its members informed on everything that 
affects retailing and to provide group action when 
required; to serve as a clearing house of information 
for its members; to strive for improved traffic and 
parking conditions in the downtown area and work for 
civic development; to study all legislation affecting 
retail business and consolidate merchants’ strength 
against harmful measures; to foster friendly rela- 
tions and better understanding among the retail mer- 
chants; to encourage and aid in the maintenance of 
sound business practices, and to promote good public 
relations and strengthen customers’ good will. 

The most effective means of discouraging and fore- 
stalling measures adverse to retail interests is to pre- 
sent a united front and be prepared for collective 
action. This is particularly important now when busi- 
ness is almost under constant threat of burdensome 
and restrictive legislation. The association works very 
closely with the Office of Price Stabilization and the 
Wage Stabilization Agency, so that we can keep the 
members of our Association thoroughly informed on 
price and wage controls. 

The association at all times makes a study of these 
legislative matters which affect the retail merchants, 
and endeavors to keep the members thoroughly in- 
formed at all times. 
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SAM GOODSTEIN and F. E. RICE 


Manager and Chief Clerk, Transportation Department 


Transportation 


HE general trend toward increased prices has 

been applicable to transportation agencies, with 
the result that in the past year the railroads filed an 
application with the Interstate Commerce Commission 
for an increase in their rates of approximately 15 
per cent. After a full hearing the commission granted 
rail lines 5 per cent in the Dallas area and 9 per cent 
in the East. The increase went into effect on August 
28, 1951. Since that time carriers have indicated that 
the increase was not sufficient to meet their needs and 
have again filed an application with regulatory bodies 
for authority for further advance in rates that would 
result in their receiving the full 15 per cent as origi- 
nally requested. Other forms of transportation, fol- 
lowing this decision, have either increased their rates 
or have requests for increases pending before regula- 
tory bodies. 

The increases for the Express Company are ap- 
proximately 11] per cent and as a further aid to the 
Express Company a bill has been passed and signed 
reducing the size and weight of packages that may 
be sent by parcel post. 

For several years past there has been an attempt 
made toward uniformity of rates and classification. 
As a result of action by the Interstate Commerce Com- 
mission, carriers have been ordered to issue a new 
uniform classification that will apply in connection 
with a new uniform mileage scale of rates applicable 
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only to the movement of merchandise that would be 
subject to the new official classification. However, this 
is not expected to go into effect until the latter part of 
1952, due to the expectation that many objections will 
be filed by industries against the ratings that have 
been made applicable to their commodities. No doubt 
these industries will ask the regulatory body to have 
the ratings they consider objectionable suspended 
pending further hearing, etc. 

Another matter of much concern is an attempt of 
carriers in the East to apply to the movement of com- 
modities from their section to the Southwest an addi- 
tional charge for pick-up and delivery service without 
a corresponding charge being made in what is termed 
“official territory.” This matter is under suspension 
and awaits the final decision of the commission. 

During the past year the Transportation Depart- 
ment handled approximately 6,725 telephone calls; 
quoted 3,172 rates by phone and 4,354 rates by mail, 
in addition to rates furnished the Industrial Depart- 
ment for use in connection with outside industries that 
contemplated coming to the Dallas area. 

In order to furnish traffic information to interested 
parties the department received and filed 22,139 
tariffs, supplements and loose leaf pages; furnished 
562 routings; mailed out 55,387 letters, and fur- 
nished information upon 573 requests other than 
requests for rates. 


Information furnished personally to visitors to the 
office was 824. Notary public service was furnished 
free 171 times. In order that firms might be fully 
advised as to proposed changes in rates, rules, regula- 
tions, etc., being considered by the various carrier 
organizations, the department sent out 30,405 letters 
of information and 30,823 letters showing disposition 
of subjects they were interested in. 


Finally, in order to keep abreast with activities in 
the traffic and transportation field the department 
manager attended 47 meetings. 
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DALE MILLER 


Washington Representative 


Washington 


NOTHER busy and eventful year was experienced 

in 1951 by the Washington office of the Dallas 

Chamber of Commerce. In both the legislative and 

executive branches of the government a swift tempo 

of activity was maintained throughout the year, and 

many matters of importance to Dallas and Texas re- 
ceived close and continuous attention. 

On Capitol Hill the longest peace-time session of 
Congress in the nation’s history dealt with a variety 
of political problems of particular interest to Dallas. 
The tax bill, to take only one important example, con- 
tained many provisions of vital interest, and narrowly 
escaped inclusion of other provisions inimical to the 
welfare of the Dallas people. The Washington office 
of the Dallas Chamber sought actively to protect the 
interests of Dallas particularly with respect to pro- 
posals affecting community property rights and deple- 
tion allowances in effect in the petroleum and mining 
industries. Resistance against changes in these vital 
provisions was effective, and strong efforts will con- 
tinue in the future. 

Another fundamental issue which received close 
attention throughout the year was the tidelands con- 
troversy, and the Washington office of the Dallas 
Chamber co-operated with other public-spirited groups 
in an effort to protect the paramount rights of Texas 
and other states. With respect to this objective, 1952 
may be the year of decision. 

One of the most important continuing legislative 
objectives of the Washington office of the Dallas Cham- 
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ber is to secure each year adequate funds to advance 
toward completion the comprehensive program of the 
development of the Trinity River. Substantial appro- 
priations were voted by Congress in 1951. 

Particularly assiduous effort was put forth this year 
to obtain funds to start construction on one such 
important phase of the comprehensive Trinity pro- 
gram, the Dallas floodway; but this effort did not 
immediately succeed, because of the administration’s 
policy of denying appropriations, during this period 
of partial mobilization, to all public works projects 
not actually under construction. However, the vigor- 
ous campaign waged by civic leaders of Dallas estab- 
lished the project’s merits and maneuvered it into a 
more advantageous position for future action. 

In all these legislative activities the Washington 
office of the Dallas Chamber of Commerce arranged 
appearances for witnesses at Congressional Commit- 
tee hearings, assisted in the preparation and presenta- 
tion of testimony, and in the editing of transcripts. 
Moreover, Dallas business leaders were supplied with 
copies of pertinent bills, resolutions and committee 
reports. 

In the extensively ramified bureaucracy in Wash- 
ington, however, the work of the Washington repre- 
sentative of the Dallas Chamber is predominantly 
departmental! rather than legislative. Particularly has 
this been true in 1951 as the growing mobilization 
program has imposed many regulations and controls, 
particularly on building construction, allocation of 
materials, procurement, etc. 

The Washington office of the Dallas Chamber like- 
wise followed developments on the proposed general 
dispersal and decentralization program of the federal 
government, involving the further establishment of 
regional offices throughout the country. Also, the 
Chamber’s Washington office maintained contact with 
the Defense Department and its Army, Navy and Air 
Force components, with emphasis on the proposed 
establishment of an Air Force Academy. 

Throughout the year considerable correspondence 
with Dallas businessmen was virtually a daily occur- 
rence, as an effort was made to analyze events and 
predict political trends; and monthly articles in 
DALLAS magazine sought to highlight some of the 
more important developments. 

Too numerous to enumerate in detail were the 
many personal services rendered Dallas businessmen 
in Washington, such as obtaining scarce hotel accom- 
modations, arranging appointments and hearings with 
government officials, developing material for inter- 
views and conferences, arranging travel itineraries, 
and so on. These duties are the most gratifying of all 
to the Washington representative of the Dallas Cham- 
ber, affording pleasant contact with home. 

The Washington office of the Chamber likewise 
sought to be of assistance to individuals and business 
concerns in the East manifesting an interest in Dallas. 
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ROY JENKINS 


Manager, Foreign Trade Department 


Foreign 


HE interest, attention, and friendship proffered 

by the Foreign Department of the Dallas Chamber 
to foreign visitors not only focuses their attention on 
Dallas as a commercial capital but typifies one of the 
many segments of America and the American way of 
life and living, stretching its hands toward those who 
love peace and understanding. 

In December, 1950, correspondence was received 
regarding the location of suitable offices for Air 
France which resulted in June in the final establish- 
ment of the French airline service in Dallas. 

In February, the department scheduled business 
appointments and arranged and planned a recep- 
tion and cocktail party honoring three French gov- 
ernment officials—Alexander de Manziarly, agent 
general for the French Government Tourist Office; 
Jean Richard, French commercial counselor from 
the French Embassy in Washington, and Gerard 
Dubois, French commercial attache from New Orleans, 
whose principal purpose was to stimulate and develop 
French trade in Dallas— and encourage tours to 
France. 

Two special events in March featured the arrival 
of German Consul General Heinz L. Krekeler from 
New York, for whom business appointments and a 
reception was planned during his two day stay, and 
a special four day program later in the month for an 
E.C.A. Technical Assistance Project composed of a 
delegation of 10 French manufacturers and exporters 
and two French government officials. This program 
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consisted of a reception, a tour of the city, department 
stores and two factories, a visit to the Chamber, and 
two market study sessions embracing advertising, con- 
sumer buying habits, ete. 

The World Trade Dinner on May 24 jointly spon- 
sored and planned by the Foreign Department and 
the Dallas Export-Import Club was well attended by 
the principal firms and personalities engaged or inter- 
ested in foreign trade. 

Special attention was accorded three Japanese ofh- 
cials granted special authority by SCAP for the study 
of sanitation, engineering, streets, and city planning 
in behalf of the rehabilitation project for the war-torn 
cities of Japan. 

On August 3, in collaboration with the Texas Wing 
of the Civil Air Patrol, the Foreign Department was 
host at a dinner honoring 35 Swiss and Canadian stu- 
dent pilots. 

On July 12, 1,884 selected manufacturers, pro- 
ducers, exporters and other suppliers were mailed 
questionnaires on foreign trade. 

Another E.C.A. (Economic Co-operation Adminis- 
tration) Technical Assistance Project for the French 
glove industry market involved conferences at the 
Chamber of Commerce and two special study sessions. 

Other 1951 activities and attentions shown out-of- 
city and out-of-country visitors included, for example, 
repeat visits of the French Commercial Attache, the 
Swedish Consul General, two Iranian newspaper edi- 
tors, a technical group of Puerto Rican officials from 
the Economic Development Administration of the 
Department of Labor and others too numerous to 
mention. 

Uncounted are those individuals and parties seek- 
ing information and tourist advice on Mexico—wish- 
ing trade leads, translations, interpreter service, advice 
on import and export regulations, documentation and 
information on where to buy or sell various commodi- 
ties, 
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SAM TOBOLOWSKY and MRS. VELMA BOSWELL 


Business Manager and Cashier, Business Office 


Financial 


HE Chamber’s $90,000 remodeling and expan- 

sion program during 1951, together with in- 
creased costs, has strained the tight budget made at 
the beginning of the year. 

Like other well operated businesses and organiza: 
tions, the financial department of the Chamber pre- 
pares at the end of each year a budget for the 
following year. This requires a detailed study of cur- 
rent operations and an attempt to anticipate conditions 
during the next 12 months. In the light of this study 
a budget must be prepared to allocate fairly the antici- 
pated revenue in accordance with the wishes of the 
Finance Committee and the Board of Directors. 

Income for 1951 will exceed that for 1950 due to 
the increasing membership. But present and future 
expansion plans require still more revenue for ex- 
penditures have been held to a minimum. 

The Chamber has no revenue other than from dues. 
This means that additional revenue will have to come 
from new members and from increased subscriptions 
of present members. 

Continuing the trend that was apparent in the last 
annual report, collection of dues has assumed increas- 
ing importance in the business office. This is primarily 
true of members who have joined in comparatively 
recent years. Among firms who have been members 
for a number of years, particularly among those who 
carry multiple memberships, the problem exists to a 
much smaller degree. The older members have fol- 
lowed the phenomenal growth of Dallas and their 
desire to have part in it causes them to pay promptly. 
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By keeping a closer check on membership accounts, 
through the employment of a part-time outside repre- 
sentative and through the cooperation of the members 
of the Board of Directors, charge-offs due to non- 
payment of dues will run only slightly over that of 
the previous year. 

The monthly financial reports of the Chamber re- 
flect plainly and clearly the detailed operations of the 
organization so that the officers, directors and mem- 
bers of the finance committee can see at a glance what 
is going on. 

The financial department keeps all records pertain- 
ing to membership accounts and DALLAS magazine 
accounts. It sends out statements and handles the col- 
lection of accounts. Advertising in DALLAS is sold on 
a commission basis with the commissions records 
maintained by this department. The buyer’s guide, 
Key to Buying in Dallas, was again published by the 
Chamber and its records were also kept in the financial 
department. In 1950 there were 747 budget, or mul- 
tiple memberships, and 2,477 minimum memberships. 
At the present time there are 777 budget memberships 
and 2,643 minimum memberships. 

Bookkeeping and billing in connection with the 
publication of DALLAS are handled in this depart- 
ment. Advertising revenue in 1951 remained about 
the same as in 1950. 

All federal and state tax regulations have been 
complied with, proper records kept, and reports filed. 
Applicable deductions for these have been made as 
well as for group insurance, group hospitalization and 
retirement insurance. 

Special funds for certain specific purposes were 
raised during the year. The largest were for the enter- 
tainment of 80,000 4-H Club and Future Farmer 
boys and girls attending the State Fair, the Building 
Improvement Fund, the Cattle Raisers Convention 
Fund and the McArthur Entertainment Fund. 

The financial department also serves as the pur- 
chasing agency of the Chamber, handling the require- 
ments for all departments. Supplies are procured 
from Chamber members only, where possible. 

A thorough examination of all financial trans- 
actions is made annually by an outside accountant 
selected by the Finance Committee. 

The PBX board and the mailing and printing sec- 
tions operate as a part of the financial department. 

Increased activity in every department and by the 
various committees has kept the Mailing and Printing 
Sections busy. During the current year the department 
handled 119,409 pieces of incoming mail and 469,896 
pieces of outgoing mail requiring $8,672.93 in post- 
age. This does not take into account the mailing of 
DALLAS magazine which is handled monthly as bulk 
and permit mailings. Printing of letters, letterheads 
and forms totalled 964,603 and addressing of en- 
velopes, cards, etc., on the addressograph machines 
totalled 466,492. 
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HUGH SAWYER 


Manager, Membership Depattment 


Membership 


VERY member of the Dallas Chamber of Com- 

merce is helping to provide the means for the 
dynamic civic leadership of Dallas to function at its 
best. 

Members are a most important part of the Cham- 
ber’s vital, living, active organization that is the very 
life-blood of Dallas’ progress and achievement. 

Reviewing the activities of the Membership Depart- 
ment for the past year makes one appreciate the 
good work members of the Membership Committee 
continue to do each year. The Membership Commit- 
tee this year has done an outstanding job of making 
new friends for the Chamber of Commerce and for 
Dallas. 

Under the direction of Robert L. Thornton, Jr., 
and Arthur Kramer, Jr., who were the chairmen for 
the Membership Committee, the department has had 
another successful year. 

The Spring Roundup of new Chamber members 
started in April and continued until July with E. V. 
McCright and’ Frank Heller as group leaders. A break- 
fast was held every other Thursday during the Round- 
up for a report from the workers. The speaker for 
these meetings was a Chamber of Commerce commit- 
tee chairman or department head, who gave informa- 
tive talks on Chamber activities. 

This year a special luncheon was held by the Lasso 
Club in July, with all new members invited as special 
guests. At the luncheon, each new member was intro- 
duced by a member of the Lasso Club. A short address 
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of welcome was delivered by C. A. Tatum, who is 
chairman of the Public Relations Committee. 

At the time of the annual report, the total number 
of memberships sold for the year stands at 501. 
However, this should not be considered complete for 
1951, as the last of the year is always a very active 
period in the solicitation of new Chamber members. 

One man has made a phenominal record this year 
by selling an outstanding number of new member- 
ships. Louis Charninsky is one of Dallas’ great civic 
workers, and nothing could prove this more than his 
record of new memberships sold this year. He is an 
Honorary Lifetime Member of the Chamber of Com- 
merce, having won this honor a few years ago by 
signing up 100 new members in one year. Mr. 
Charninsky devotes his day off from work each week 
to the Chamber of Commerce. He broke his own 
record in 1951 by bringing in the all-time record total 
of 215 members. 

The Membership Department mailed out 127,000 
copies of the Service Bulletin to members this year, 
which is one of the unusual services provided by the 
Dallas Chamber. Each new firm that appears on the 
Service Bulletin receives a letter with their copy of 
the bulletin, welcoming the individual or company to 
Dallas. More than a thousand letters were sent out 
about Dallas firms in reply to inquiries from individ- 
uals and companies that come from all over the 
United States. 

In person, by telephone, mail, telegram, and letter, 
hundreds of inquiries about Dallas businesses have 
been answered during the past year by the Member- 
ship Department. 

Present trends in national affairs and developments 
anticipated in the future make it imperative that every 
businessman belong to and take part in Dallas Cham- 
ber of Commerce activities. Business is going to be 
on trial even more than it has been, and businessmen 
are going to have to have an even stronger spokesman 
locally and nationally, their Chamber of Commerce. 


IF YOU ARE NOT A MEMBER, JOIN! 
IF YOU ARE A MEMBER, GET SOMEONE ELSE TO JOIN! 
DALLAS HAS A BIG JOB TO DO! 
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Directors 


1951 


Oscar Bruce Max Clampitt 
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Clifton Dennard John T. Higginbotham Howard P. Holmes - 





L. C. Porter Alphonso Ragland, Jr. 
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DeWitt T. Ray Robert J. Smith 











Officers 
1951 


JOHN W. CARPENTER 


President, Dallas Chamber of Commerce 





J. L. LATIMER HAROLD F. VOLK JAMES RALPH WOOD 


Vice President Vice President Vice President 




















J. BEN. CRITZ 
Vice President and General Manager 





GEO. WAVERLEY BRIGGS 












IN ALL THE WORLD 


NO ONE'S MORE UNDERSTANDING 
OR QUALIFIED TO SERVE YOU 


SPARKMAN~BRAND., INC. 














2115 Ross Avenue a Sterling 2187 
Af Prestige .....1N YOUR OFFICE 

%, Fs 

EXECUTIVE 


FURNITURE This emblem is the identifying mark of exceptionally fine office 
] furniture made by the EXECUTIVE FURNITURE GUILD of 
AMERICA AMERICA. It means that you get only the very best in work- 
ce manship, design and prestige. Clarke & Courts, as elected 
members of the EXECUTIVE FURNITURE GUILD, will put 
skilled designers at your service . . . and make available to you, all the unique 
GUILD resources for style and color coordinated furnishings and accessories 
for your office. Write today for your copy of PRESTIGE, the magazine for 
the executive. 











Serving the Southwest since 1857 





1506-08 Young St. DALLAS Phone PR-8836 
HousTon GALVESTON BEAUMONT HARLINGEN LAFAYETTE, LA. 

















swith TEXAS 


FOR 23 YEARS 

















Great National 


Y RA-7362 LIFE INSURANCE COMPANY 


ST-1604 DALLAS 


S. J. Hay, President 
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IN DALLAS 
Last Month 





To Head Architects. Terrell R. Har- 
per, a member of the architectural firm 
of George L. Dahl, was elected president 
of the Dallas chapter of the American 
Institute of Architects last month and 
will take office the first of next year. Mr. 
Harper who will succeed Arch B. Swank, 
Jr., was secretary of the chapter in 1950 
and served as vice president this year. 
Other new officers are Clifford J. Lane, 
vice president; J. Herschel Fisher, secre- 
tary, and William Hidell, Jr., treasurer. 


Bs 





Joins Advertising Agents. John G. 


| Burnett has joined the Dallas office of 


Rogers & Smith Advertising Agents as 
an account executive in the account man- 
agement department. Before joining 
Rogers & Smith, he was advertising man- 
ager of Braniff Airways in Dallas; 
assistant advertising manager for the 
Life Saver Corporation in New York, 
and chief of the creative staff of the 
agency serving Bristol Myers. Mr. Bur- 
nett is a member of the Dallas Advertis- 


| ing League. 
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Elected Club President. Wilbur H. 
Roberts, vice president of the First Na- 
tional Bank, is the newly-elected presi- 


dent of the Dallas Export Import Club. | 


Other new officers, who were elected last 
month at the meeting in the Down Town 


Club, are first vice president, Melvin | 
Vancil, Commercial Metals Company; | 
second vice president, John C. McDon- | 
ald, Jr.. Murray Company of Texas, | 
Inc.; secretary-treasurer, Jim Barbosa, | 


First National Bank; publicity chair- 
man, Nelson Meyer, Braniff Airways, 
and membership chairman, Dick Weber, 
Strachan Shipping Company. 





Opens Branch Office. R. L. Bernard. 


resident vice president of Anchor Cas- 
ualty Company, has opened a Dallas 
branch office in the Mercantile Com- 
merce Building. Mr, Bernard became a 
special agent at the St. Paul home office 
in 1938 and resident vice president in 
Houston last year. He still supervises the 
Houston office. 
4 of 


a | 
W. W. WHATLEY and MRS. VIOLA | 


SPENCE have been elected first and sec- 
ond vice presidents, respectively, of the 
Retail Credit Executives of Dallas, Dis- 
trict 3. 
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“60 Years in Dallas’ 


J. W. LINDSLEY & CO. 


Realtors 


Consulting Engineers 
City Planning 


and 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fll- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. ¢ Phone RA-4366 


Municipal Engineers 
KOCH & FOWLER 
JU-0586 


3900 Lemmon Ave. Dallas 














| Investment Bankers 





DALLAS *® TEXAS 

















} 


Phone Riverside 3531 


2121 Irving Boulevard 
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502 DALLAS NATIONAL BANK BLDG. @ 
TELEPHONE: RI-9021; LD 504; TELETYPE DL 390 @ 


Formerly DALLAS UNION TRUST COMPANY 


CORPORATE STOChS AND BONDS 


MUNICIPAL BONDS 
Bought * Sold * Quoted 


DALLAS UNION SECURITIES COMPANY 


Founded 1920 


FORT WORTH, TEXAS 
1002 CONTINENTAL LIFE BLDG. 
TELEPHONE ED-1248 


DALLAS, TEXAS 





_For Faster Delivery... 
_iie Lower Costs on 
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let Padgett 
print it! 





Commercial forms come off the press in 
record time—when Padgett prints them! 
Two 17” x22” Webendorfer offset 
presses are made to order for fast 

work on commercial forms. 

Fine quality Padgett printing 

' costs surprisingly little, too. 





Padgett’s planning staff are old hands at 
giving you extra-fast delivery 


Phone 
on any printing job. More than one-half 
EL-3 715 acre of superb printing equipment, 
A manned by seasoned operators, 
Padgett are at your service at all times. Backing 
representative up a battery of six big cylinder 
will be glad presses is Padgett’s new, big two-color 
to help you. offset press—first in the Dallas area! 


Padgett's warehouse has ample stocks of 





bond and sulphite papers. 





PRINTING & LITHOGRAPHING CO. 


5912 Harry Hines Blvd. e 


Just Beyond Inwood Rd. 

















Public Relations Director. Rex V. 
Lentz, director of special services at 
Mercantile National Bank, has been 
elected a director of the Financial Public 
Relations Association. J. Lewell Laf- 
ferty, vice president of Republic Na- 
Bank and former association 
president, serves on the group’s senior 


tional 


council. 





Promotion Announced. B. C. Broocks, 
formerly of Corpus Christi, is the new 


' regional production superintendent for 
‘ the Southwest division of the-Sun Oil 


Company, succeeding Marvin L. Brown 
in the Dallas office. Other changes in the 
producing department include J. T. 
Hightower, coming from Colorado City 
to Dallas to be field superintendent, and 
R. J. Bethancourt, coming from Freer to 
Dallas for enginering duties. 


| FS 


JOHN L. BRIGGS, vice president and 
director of advertising and public rela- 
tions of Southland Life Insurance Com- 
pany, has been named chairman of the 
executive committee of the Dallas County 
Chapter of the American Cancer Society. 
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SHIPPER? 











ROCKET FREIGHTS are the shippers’ 
answer to dependable, high-speed serv- 
ice. Rugged, diesel-powered carriers, 
their sole purpose is to move freight 
safely, efficiently and promptly .. . and 
what a magnificent job they’re doing! 


For detailed shipping information consult 
Albert F. Hatcher, Division Freight Agent 
Rock Island Lines 
Corner Commerce and Field Streets, Phone RAndolph 4164 
Dallas 1, Texas 


Rock 


WS 


New Hump -Retarder Yard Facilities at 
Kansas City and Silvis (near Moline, Illinois). 
They assure faster sorting and quicker classifi- 
cation. Floodlight illumination for after-dark 
operation. 








L. C. L. Package Cars—23,000 of ’em an- 
nually. Ideal for your L. C. L. shipments. They 
travel in special sealed cars to transfer points. 
Cut losses—reduce damage. 





5,000 Miles of Truck Operation, in 
addition to 8,000 miles of rail network. A 
co-ordinated rail-truck system for expediting 
shipments from you to your patrons. 


Rock Island directly serves Arkansas, Colorado, Illinois, lowa, 
Kansas, Louisiana, Minnesota, Missouri, Nebraska, New 
Mexico, Oklahoma, South Dakota, Tennessee and Texas, and 
with its connections, all America. 


Island 
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DALLAS EXTERMINATING COMPANY 
Complete Pest Control Service 
‘Good service gets business — Better service keeps it." 
2416 Maple Avenue Phone RAndolph 5796 























DESIGNERS AND MANUFACTURERS =m 
een : OF QUALITY STORE AND BANK econ 
—— FIXTURES SINCE 1922. er 

















lemma 0 SHOWCASE & FIXTURE ___ 
C eta MANUFACTURING CO. 
| 


1914 CEDAR SPRINGS © DALLAS 1, TEXAS © PHONE PRospect 7576 


















Dallas County Engineer. John E. 
sragg has been named Dallas County 
engineer by Commissioners Court. He 
| succeeds Jack Davis to the $10,560-a- 
| year post. Mr. Gragg served with the 
Sun Oil Company, Texas Highway De- 
partment, Forrest & Cotton, Austin 
Bridge Company and Austin Road Com- 
pany. He became partner early this year 











PIPE 


Line Pipe, Oil and Water Well 








Casing 
Seamless Stee! Tubing in Mahoney & Gragg, a private engineer- 
STRUCTURAL STANDARD EXTRA HEAVY PIPE ine firm 
Square Tubing PIPE « ALL SIZES ¢ FITTINGS 5 , 
a 


ALL SIZES R 2 F. 8 U L L 0 C K , JR . Recently promoted in the American 


5435 South Lamar DALLAS se. 1) Se me Sees F. eee, oe 

pervisor of traffic movement and control 
for the Dallas-Fort Worth reservations 
department; G. ALLAN BROWN, assist- 
ant to the southern regional sales vice 
president, and J. C. KEARNS, assistant 
operations manager. 

















JAS. K. WILSON COMPANY in- 
vites you to meet Gus Tassos. 
Gus is Manager of the hat de- 
partment on the first floor and 
his five years experience in buy- 
ing, selling and fitting hats will 
help you to make the proper 
selection from Jas. K. Wilson’s 
impressive stock of men’s fine 
felts. 


Advertisement 








56 DALLAS « DECEMBER, 1951 









Home Builders President. Vernon S. | 
Smith has been elected president of the | 


Dallas Home Builders Association. Mr. 
Smith, a former national association di- 
rector, succeeds Roland Pelt. Other of- 
ficers chosen were Wilson H. Brown and 
Hal McGraw, vice presidents: James W. 


Bailey, treasurer; Loren S. Greene, sec- | 
retary; Mr. Smith, Mr. Brown, H. Leslie | 


Hill, Avery Mays, W. W. Caruth, Jr., 
and Charles R. Tips, directors to the na- 
tional association, and Mr. Pelt, George 
F. Mixon, H. D. Lewis, Harold F. Smith, 
J. B. Andrews, Joseph F. Maberry, Mor- 
ris Silberman, Morris Burke and Jerome 


J. Frank, DHBA directors. 





iia », 
Joins Merritt-Chapman. J. B. Allin- 
son has been appointed head of the new 
Dallas office of Merritt-Chapman & Scott 
Corporation and Southwest regional rep- 
resentative for the New York construc- 
tion firm. Dallas will be headquarters 
for the company’s Southwest and Gulf 
Coast construction activities. Mr. Allin- 
son formerly was vice president of Wyatt 
C. Hedrick, Inc., architects and engi- 
neers. 
Oe. 

GEORGE R. FRENCH been 
named director of personnel for the 
Texas & Pacific Railway Company. 


has 
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C. $. BISHOP OF TEXAS BANK & TRUST 
COMPANY HAS THIS TO SAY ABOUT DIEBOLD 
TT TTT TTT Tree 


“We have been using products manufactured by your 
firm and find our decision to use Diebold equipment 
to be 100% correct. Diebold V-Line for our central 
control file has greatly increased our overall working 
efficiency. It is a pleasure to tell you that Texas 
Bank & Trust confirms your slogan—‘Diebold has 
the answers’—for record keeping problems.” 





Vice President 
| : 

2016 MAIN STREET 
DALLAS 1, TEXAS PHONE: RI-9908 
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EXAS AND THE GREAT soyTHWEST 


nd Vavit Beers 





OFFICE FURNITURE BEAUTIFULLY 


FREE estimates cheerfully given 
Phone RI-3449 





2214 MAIN STREET 












OUR CLIENTS 
TELL THE STORY... 


... of improved employe efficiency 
with MUZAK, the music service 
planned for your business. MUZAK 
can provide many more case his- 
tories in Dallas, proving improve- 
ment of employe efficiency, produc- 
tion increase and relief from office 
strain. MUZAK is an investment— 
not an expense. 


STORES 


INDUSTRY e 


OFFICES ¢« BANKS e HOTELS @¢ 


Let us show you how Muzak can increase efficiency in 
your business. Call or write. 


BUSINESS MUSIC INC. 


318 Reserve Life Building Phone RA-9257 
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For Hospitality 
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REG.US 


Serve Coca-Cola 











PAT. C 


SOTTEED UROES autmOeity OF THE COCA COs COmPand BF 


COCA-COLA BOTTLING COMPANY, DALLAS, TEXAS 








For your TRAILER needs 


call Riverside 4791 — Dallas 


NN * Se eee ee 
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If you need a commercial trailer or 
truck van body, chances are NABORS 
has it. 

For example, livestock owners will 
be interested in the line of NABORS 
LIVESTOCK TRAILERS, such as this 
one. This happens to be the open type, 


but we also have the pullman model 
with solid top and front. Safe, sturdy, 
no swing or sway. 

There are others, too: machinery 
trailers, oil field trailers, platform trail- 
ers, grain trailers. Whatever it takes to 
handle the busy Dallas distribution— 
we have it! 


W. C. NABORS CO. 
531 W. Commerce, DALLAS 


Factory & Offices, MANSFIELD, LA. 
Factory Sales and Service Branches 
HOUSTON 3, TEXAS--4201 Harrisburg Blvd 
MEMPHIS, TENN.—206 South Pauline St 
JACKSON, MISS.—727 South State St 








Production Chief of PAD. R. L. 
(Bob) Foree, Dallas oil man, has been 
named director of the production divi- 
sion of the Petroleum Administration 
for Defense. Mr. Foree, who is president 
of the Texas Independent Producers and 
Royalty Owners Association, succeeds 
R. G. Lawton of Washington. 





Named Southwest Manager. Robert 
Hill has been appointed district manager 
of Hyster Company in the Southwest 
area. The company makes industrial ma- 
terials handling equipment. Mr. Hill will 
work with Machinery & Supplies Com- 
pany, Inc., Hyster Company of Louisi- 
ana, King and East Machinery Corpora- 
tion and C. H. Collier Company. 
9 

ROBERT W. BYRNES, appliance 
sales representative, has returned to the 
Duke Doyle organization as head of sales 
in the Amana Home Freezer Depart- 
ment. 

yor 

CLARENCE J. SKELTON, vice presi- 
dent and director of agencies of the 
Republic National Life, has been elected 
to membership on the board of trustees 
of the Institute of Insurance Marketing 
of Southern Methodist University. 
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Employment Board President. H. 
Nester DuVall of Cloud Employment 
Service has been elected president of the 
Employment Board of Dallas. He suc- 
ceeds Miss Mary Samples who was 
chosen secretary-treasurer. Mrs. Mary 
Lindsey was named vice president. Mr. 
DuVall is a member of the Southwest 
Employment Board of Texas and the 
National Employment Board. 





Heads Oil Writers. Jay Hall, oil edi- 
tor of the Dallas Morning News, has 
been elected president of the Associa- 
tion of Petroleum Writers. Mr. Hall was 
one of the Association’s founders four 
years ago and headed the committee that 


wrote the group’s constitution and by- | 


laws. The organization has 83 members 
and 96 associate members representing 
virtually all sections of the nation’s oil 
industry. 

ae ae 


PIERRE J. GOMER has been named 


executive vice president and general 


manager of Watson-Bruss Tire Com- | 


pany. 
me 


JAKE GRABSTALD has been ap- | 


pointed manager of the Shoe Center at 
906 Elm Street. 
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Bringing Dallas and the Southwest 


an increased supply of 


CORRUGATED 


CONTAINERS 


of 


SUPERIOR QUALITY 




















A $1,000,000 corrugated container plant 
in Dallas will assure the Southwest a 
continuous flow of boxes for every 

manufactured product 





National Container Corporation of Texas offers QUALITY CONTROLLED 


» see bad * 6s Wee 





Dallas a quarter of a century experience in the 
manufacture of containers. Through nineteen manu- 
facturing plants, a close relationship with thousands 
of container users in all fields throughout the coun- 
try provides adequate background for technical 
know-how in engineering, developing and creating 
shipping containers for every conceivable product. 
“Quality control from the tree to the finished 
product” is a slogan that happily summarizes our 
set-up and also assures a flow of corrugated con- 
tainers even in times of critical shortages. Quality 





control at every stage of manufacture assures con- = TO THE FINISHED PRODUCT = 
« 5 SS 


sistent satisfaction. 


—— eee 












NATIONAL CONTAINER 
CORPORATION of TEXAS 


T. M. Holden, Gen. Mer. C. H. Jones, Sales Mer. J. J. Parks, Plant Mgr. 
P. O. Box 4308 ... DALLAS... FEderal 5441 


Other National Container Corporation Plants Located In: 


Aurora, Indiana Jaite, Ohio Oakland, Calif. 
Bradford, Penna. Long Island City, N. Y. Philadelphia, Penna. 
Chicago, Ill. Los Angeles, Calif. Tomahawk, Wisc. 
Jacksonville, Fla. Miami, Florida Big Island, Va. 





*Under construction. 


Ontonagon, Mich 
* Milwaukee, Wis. 
*Valdosta, Ga. 
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The House That Service Built 


%& MACHINE TOOLS—PORTABLE ELECTRIC TOOLS 
% WOODWORKING MACHINERY—AIR TOOLS 
%& AIR COMPRESSORS—ELECTRIC MOTORS 
* WELDING EQUIPMENT—GRINDING WHEELS 
%*& INDUSTRIAL SUPPLIES—HAND TOOLS 


MACHINERY SALES & SUPPLY CO. 


3405 COMMERCE ST. —DALLAS— PHONE RI-6701 














The wise old owl says: 


XW. 


“Let the joy of giving be your only the 
and your reward will be manifold.” 


re is no joy as complete as the knowledge you have 


yur SOUTHLAND LIFE 
resentative is ex- 
ly trained to pro- 
‘wise counsel on 


esofinsurance.,, surance 


W. C. McCORD, President ‘ 
“Serving Since 1908” 


NT ¢ HEALTH ¢ HOSPITALI 
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Elected by Contractors. Leo P. 








Morgan, a partner in the firm of J. E. 
Morgan & Sons, has been elected presi- 
dent of the Dallas chapter, Associated 
General Contractors of America, Inc. He 
succeeds Thomas J. Hayman of Inge- 
Hayman Construction Company, who be- 
came a director. Other officers named 
were Charles A. Vilbig, vice president; 
J. O. Boyd, secretary-treasurer, and Wil- 
liam L. Hickey and Lawrence Jones, 
directors. 





Construction Group Chief. G. Paul 
O’Rourke, executive vice president of 
O’Rourke Construction Company, has 
been elected president of the Dallas 
County Construction Employers Asso- 
ciation. The association was organized 
in 1945 as a collective bargaining 
agency for the industry with locai build- 
ing trades unions. Other officers named 
were Bert W. Speed, vice president, and 
George Bock, secretary-treasurer. New 
directors include Robert E. Allison, W. 
C. Freeman, E. E. Farrow, J. L. Hender- 
son and John Scharf. 
co. 2 


CHARLES ALSETH has been ap- 
pointed manager of the Victor Adding 
Machine Company Agency. 
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Press Club President. Frank Chappell. 
reporter for the Dqjly Times Herald, 
was elected oresidenlof the Press Club 
of Dallas early this month. He succeeds 
Harry McCormick of the Dallas Morn- 
ing News. Other officers chosen were 
Marshall Comerer of the Associated 
Press, vice president; Bruce Henderson 
of the Times Herald, secretary, and Roy 





Roddy of the Vallas News, treasurer. Di- | 


rectors elected were Sam Holmes and 
Harmon Kallman of the Dallas News 
and Max Ewing of the Fort Worth Radio 
Station WBAP. 





New Production Manager. J. Hugh 
Stempel has joined the Stempel Manu- 
facturing Company as production man- 
ager. A former sales engineer with 
Mechanical Handling Systems, Detroit. 


Michigan, Hugh Stempel is a graduate 


of Georgia Tech where he majored in 
industrial engineering. He holds mem- 
bership in the Engineering Society of 
Detroit, American Institute of Industria! 
Engineers, and Tau Beta Pi, honorary 
engineering fraternity. The Stempel 
Manufacturing Company, 2830 Roberta. 
manufactures office accessories. 
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Tom Amis 
Joe Amis 


2221 IRVING BOULEVARD DALLAS, TEXAS STerling 2151 








JANITORS e MAIDS . WINDOW CLEANERS ° HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET PHONE RA-7660 
FRANK C. JONES 


SIDEWALK WASHING « HOT FLOOR WAXING 


STEAM CLEANING ° 











ITS A FACT/ 
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(| Over 600 new concerns opened in Dallas 
between January Ist and August 31, 1951. 


.--AND IT’S ALSO TRUE 


Dallas Transfer’s complete facilities and “76 Years 
of Knowing How” are at the service of all firms, 
new and old, who have Moving, Heavy Hauling, 
Machinery Setting, Storage or Distribution needs. 
Reliable, worry-free, economical. Allied Van Lines 
representative. 


@ Established 1875 
CALL RA-7111 


eae? 

elles lcarisfer 
AND TERMINAL | 
WAREHOUSE CO. eat 


2ND UNIT SANTA FE BLDC. 








R. M. Waskom, Sec’y-Treas. 


C. E. Bradley, Vice-Pres. e 


G. K. Weatherred, Pres. * 
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L u M E. E R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TAylor 5194 





























A Copy of This Booklet, 
Containing Important Information, 
Is Yours for the Asking 











Whether you have property of $5,000, or $1,000,000, the sug- 
gestions in this brochure deserve your careful consideration— 
NOW. 


Your request that a copy be mailed to you will not obligate 
you in any way. 


Simply drop us a letter—or telephone us asking for a copy. 


TRUST DEPARTMENT 


Dallas 
MELO EL 


Pank 


“Oldest Trust Department in Dallas” 






MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 
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Blood Drive Chairman. Recruitment 
chairman for the current Red Cross 
blood drive is John E. Mitchell, Dallas 
business and civic leader. Mr. Mitchell 
will head the county-wide program to 
recruit blood donors, with special em- 
phasis on large industry. He pointed out 
that numerous industries already are 
conducting recruiting drives within their 
plants. 





Heads School Advisory Office. Clint 


Pace, former reporter for the Dallas 


| Morning News, has been named chief of 


the Dallas office of the National Citizens 
Commission for the public schools. From 
Mr. Pace’s office at 1104 Main will come 


| advice and information to help citizens 


groups improve their public school sys- 


| tems. Dallas is represented on the Citi- 
zens Commission by Stanley Marcus. 





| 


7 f i 
KEITH GILCHRIST has been ap- 
pointed regional group manager for the 
Lincoln National Life Insurance Com- 
pany in their Dallas office. 
7 y LA 
S. C. McINTOSH, as division staff 
member, and CLYDE HOTCHKISS of 
Forney, as real estate manager, have 
been promoted recently by the Safeway 
Stores. 
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7 vail y ade FORREST AND COTTON PHOTOSTAT PRINTS 


C onsulting Engineers scsi 


e e . 
Inquiries. Praetorian Building Southwestern Blue Print Co. 
1801 Commerce Street Phone RA-8084 


Phone R!-5026 Dallas 





























EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce, but are not guaranteed 
by the Chamber or DALLAS. Details may be ob- 
tained from the Foreign Trade Department, Dallas 
Chamber of Commerce. Please refer to code. 


51612/AOT. Nigeria. Lagos firm, 
general merchants, wishes to establish 
business connections with local export 





COMPETENT SCREENING 


QUALIFIED PERSONNEL 
OFFICE — SALES — TECHNICAL — NON-SKILLED 


(All types of positions filled) 
and import shops. 3 *PHONE RI-6114 

1812/PTC. Japan. Sakai firm wish- : Employment Service . “No Charge to Employer” 
es to export imitation and cultured 309-10 Lacy Building 1521 Commerce Street 
pearls, jewelry and novelties to import Member Employment Board of Dallas 














dealers in Dallas. 

51912/EW. Mexico. Mexico City im- 
porter and exporter is seeking a repre- 
sentative to export machinery and other 
lines to Mexico and to handle a new line 
of Mexican pottery in Dallas area. 

51912/GB. Italy. Milan manufactur- 
ers are seeking Texas agents to handle 
sale of full line macaroni machinery. 

511112/S. France. Paris firm wishes | 
to export refined olive oil to food stores 
in Dallas area. = 

511112/RA. Venezuela. Caracas im- ~ 
porter wishes to contact meat packers N EW 8 US | N FS § fo [ the N EW Y FA x 
interested in exporting certain meat 
products. 

511112/APIPE. Paraguay. Asun- 
cion firm wishes to contact those inter- 
ested in importation and exportation of 


general merchandise and those desiring 
representation there. 
5169/LHG. Germany. Bremen firm o nd on 


will export prismatic fever thermometers 
PRINTING AND ADVERTISING CO. 


in nickel cases, allowing four to six $T-2122 





Johnston Graphic 
Arts Building 
McKinney at 

St. Paul 


ER al ‘Be 


Mey. hewn? 






The NEW YEAR will bring new problems and new opportuni- 
ties. But NEW BUSINESS does not come without effort. 


We are prepared to aid you in planning a direct approach to 
selected prospects with printed advertising. 


weeks delivery. 





Walworth Lubricated Plug Valves, Brass 
Valves, Iron Body Valves, Malleable and Cast 
Iron Fittings 

Steel Pipe Wrought Iron Pipe 
Brass Pipe Gauges 
Minneapolis-Honeywell, Mercoid and 
General Controls 

Fabricated Meter Runs and Gas Service Tees 
Tube Turns, Inc. Welding Fittings 

A Complete Line of Tools 





A complete line of materials for industrial piping, air condi- 
tioning piping, plumbing and beating. 





SUPPLY COMPANY Inc. 


®@ HEATING e®e iINODOUSTRIAL SUPPLIES 


2034 AMELIA STREET, DALLAS 





316 $O. GLENWOOD BLVD., TYLER PLUMBING 
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NO MATTER YOUR LIFE INSURANCE NEED 





there’s a Southwestern Life policy 
to meet your requirements 
FAMILY PROTECTION e BUSINESS LIFE INSURANCE 


GROUP LIFE INSURANCF 
fe ANNUITIES e PENSION PLANS 












JAMES RALPH WOOD, PRESIDENT HOME OFFICE * DALLAS 
: —— Pe . 











: Elected Bank Director. :. Constantin. 
| Jr., oil man and caitle raiser, has been 
| elected a director of the Mercantile Na- 

tional Bank in Dallas. Mr. Constantin is 

president of the Texas-Canadian Oil Cor- 
| poration and is also a major partner in 
the Southland Company and Coroco 
Drilling Company. The new director’s 
business activities include water flood- 





AIR FILTERS 
BOILERS & BURNERS 


PUMPING EQUIPMENT 
GRILLES & RECISTERS 
FLEXIBLE METAL HOSE 
UNIT HEATERS & CONVECTORS 
Products COOLING TOWERS & SPRAY NOZZLES 
TEMPERATURE & PRESSURE REGULATORS 
THERMOMETERS & GAUGES 
INSULATED PIPE UNITS 
J. R. DOWDELL & CO. TRAPS & STRAINERS 
ay || [CHANGERS 
CONTROL DEVICES: 
VENTILATORS ese” 










| ing operations to recover oil from aban- 
doned or partially abandoned oil fields. 












| Receives Promotion. Gene Bridges has 
been made a vice president of the Re- 
| public National Bank. Mr. Bridges be- 
| gan his career at the Highland Park 
State Bank and joined the Republic Na- 
| tional in 1947, 


vy 7 7 


Teachers Receive Awards. Five Dal- 
las schoolteachers, all past presidents of 


a ; ia —e " , | the Texas Classroom Teachers Associa- 
commu _ a one a oe | tion, were awarded gold pins for their 
ia : 5 aed © © Gee | service at the TSTA annual banquet last 
month. The teachers were Miss Lula 
~ cache . ;, < Mock, Miss Annie Kate Tylor, Miss Jew- 
Ss : eet Hee el York, Mrs. Beulah Keeton and Rush 
| Caldwell. 
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strong, former chairman of the board of 
Northwestern Bank of Commerce, Du- 
luth, Minnesota, is a new vice president 
of the Mercantile National Bank in Dal- 


las. Active in banking since 1923, he at- | 
tended the Wharton School of Finance | 
at the University of Pennsylvania, the | 
School of Business at Syracuse Univer- | 
sity and graduate school of banking and | 
commerce, Columbia University. Mr. | 
Armstrong is a member of Phi Beta | 


Kappa and Delta Kappa Epsilon. 
yor? 


T. E. BRANIFF, founder and presi- | 


dent of Braniff International Airways, 


and DR. UMPHREY LEE, president of | 
Southern Methodist University, have | 


been awarded honorary doctor of law 
degrees by Oklahoma City University. 
yor? 


E. M. LOFTUS, recently named Dal- 
las manager of Moloney, Regan and 
Schmitt, Inc., has been appointed cam- 
paign co-ordinator of the 1952 National 
Foundation for Infantile Paralysis fund 
drive in eight North Texas counties. 

a eZ 


FORREST GREGORY, formerly | 


agency manager at Tyler, has been ap- 
pointed field superintendent for South- 
land Life Insurance Company with head- 
quarters in the company’s home office at 
Dallas. 

‘ea 


WILLIAM O. BRAECKLEIN has 
joined the law firm headed by Maury 
Hughes and T. F. Monroe. For the past 
year he has been a member of the Dallas 
city attorney’s staff. 

yf 

FRED J. WILSON has been appointed 
by the Blatz Brewing Company as district 
sales manager of the Dallas, Houston and 
Fort Worth area, with headquarters in 
Dallas. 
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4801 Lemmon Avenue 


LANDAUER, GUERRERO and SHAFER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 
JU-9562 














Named Vice President. Albert C. Arm- 





LOCAL AND NATION-WIDE MOVING 


e Bonded Warehouse 
e Packing - Crating - Shipping 


Van & Storage (o. 


17 Years Same Location 


Agents For 
GREYVAN LINES, INC. 
Affiliated with Greyhound Lines 
2615 ELM STREET * DALLAS . 











DO YOU SHOP FOR AN OPERATION? 


Certainly not! The best surgeon is what you want when 
an operation is necessary. Treat your EYES as well as 
you do your appendix—have eyes examined and pre- 
scribed for by the best Eye Physician you know. 
D. MARTIN THOMAS 


THOMAS 
OPTICAL COMPANY 


CROUND FLOOR MEDICAL ARTS e DALLAS 


Bring Your Eye Physi- 
cian’s Prescription to us 
for A-1 Quality Lenses 


We can supply you 
with everything from 


GIFT BOXES and COTTON- 
FILLED JEWELRY BOXES to 
CORRUGATED SHIPPING 
CONTAINERS! 


W. Pollock 


PAPER CORPORATION 
Wanufacturers 


SOUTH LAMAR & ALMA STS. * DALLAS 
HArwood 4161 
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Receives Promotion. F. D. Boesch has 
been named assistant division manager 
in the sales department of the Texas 
Company. He succeeds M. J. Gammill, 
who has been made assistant manager 
for the southern territory. Succeeding 
Mr. Boesch is A. A. Zarafonetis, who 
started with the Dallas division in 1931. 





ESoteyne BROTHERS 








Here’s a section of the attractive main office of 
Esteve Brothers... completely furnished by Bennett 


Printing Company. 
Anothe: Funttre tnitallation 


ty 


7 





Joins Republic Bank Staff. Edwin 
Completely adjustable, é mrs . 
- Ruthven, Jr., has joined the public rela- 
posture supporting STENOG- i a the p 
RAPHER’S CHAIR. Four differ- | tions staff of the Republic National Bank. 
ent key adjustments make He was a member of the sales and pro- 








this chair “custom designed” | motion department of the Dr. Pepper 
for every person. Foam rub- | Company for the past eight years and 
ber cushion, ball bearing | previously for 1] years was in the sales 
casters with 2” wheels and and advertising departments of Dallas 
exclusive “Shu-Guards.” | Power & Light Company. Mr. Ruthven 
Metal chassis guaranteed for | attended Southern Methodist University, 
life! Plastic covered, $44.0; | Dallas College, the Art Students League 
_apremont fabric covered, and Grand Central Art School of New 
$47.40. Gok toe 

ork City. 

yrg4 


PRINTING 
LITHOGRAPHY 
OFFICE FURNITURE 
OFFICE SUPPLIES 


| J. B. SHORES, Texas & Pacific Rail- 
way public relations director, was pre- 
sented at the annual meeting of the 
American Public Relations Association 
with the top award, the silver anvil, for 
the Texas and Pacific Railway’s current 


serving the southwest for 67 years | public service advertising series, “How 


| You Can Make America Strong.” 

















aca 
| TELEPHONE RIVERSIDE 3201 
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Elected President. F. \I. Boyd of the 
Anderson Furniture Company has been 
elected president of the Dallas Retail 
Credit Managers Association, succeeding 
C. T. Hosmer. Other officers elected were 
E. B. Massingill, first vice president; 
G. G. Alexander, second vice president; 
J. E. R. Chilton, Jr., secretary; Chellie 
Sue Bragg, assistant secretary, and J. N. 
Fanning, treasurer. 


wT : 3 A 


New Ward Store Opens. Ward Drug 
Stores has opened its newest store in the 
Clearview Shopping Center at Hampton 


and Illinois Avenues. C. L. Brown, a 
member of the drug chain for three | 
years, is manager of the new Ward store, | 


which is the eighth store to be opened 
in Dallas. 
ea 


Enlarges Quarters. The Ted Clark Dis- 
tributing Company has leased a new 
12,000-square-foot building in the Trin- 
ity Industrial District at 110 Manufac- 
turing. The move will be made January 
1 into the new building, which is double 
the size of present quarters at 1339 Levee. 
ee # 


LLOYD HARLEY RHODES has 
opened the Harley House, a shop special- 
izing in health foods and vitamins, at 
206 South Ervay Street with Mrs. 
Rhodes as an associate. 


¥ i 5A 


CHARLES H. JENKINS has been ap- 
pointed sales manager of the used car 
department of the recently opened 
Nichols Brothers Motors at 6116 Lem- 
mon. 

y y y 

ALAN T. MYERS, as editor, received 
the Veterans of Foreign Wars award last 
month for having an outstanding cover 
on the Texas & Pacific Topics promoting 


the sale of V.F.W. buddy poppies. 
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THE DORSEY COMPANY 
DORSEY BLDG. - DALLAS 


PRINTERS - LITHOGRAPHERS - STATIONERS - OFFICE FURNITURE 


YOUR GLOBE- 
WERNICKE DEALER 


SIT OUR DISPLAY ROOMS 





; Bic mitt==K HUN DRIED—GRADE MARKED 
YELLOW -PINE | 
z FIR:DIMENSIONS SPECIAL ORDERS 
"= INSULATING MATERIALS ame ALI 





As long as you choose to make it! By 
auto, 80 seconds—by Trans-Texas 
Airways twin-engine 21-passenger DC-3 
Starliner, only 20-seconds! 





You can’t measure the comfort and economy 
you'll enjoy on Trans-Texas Airways’ fast, conveniently scheduled 
flights. Starliners serve more than 30 Texas cities and 
four border points with the finest air service — 

HE ¢ passenger, air mail and air freight. 
Next time you plan a Texas trip . . . fly the 


« : 
° 2 route of the Starliners! 
r For information, call Trans-Texas Airways or 
ped = your travel agent. 
? ™ 
% <> 
ae PrRans-Texas 


Travel time-tested 
Trans-Texas Airways 
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Business 
Opportunities 











EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are 
those of the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 


The following firms are seeking 
representation in Dallas and _ vi- 
cinity: 

Guarantee Sheet Metal Works, 507 
East Third Street, Los Angeles 12, Cali- 


fornia, wishes to contact a sales repre- 
sentative for the Dallas area for their 
patented jack. 

Wisham Enterprises, 41 Sheridan 
Street, San Francisco 3, California, is 
seeking a salesman, who calls on retail 
florists, to represent their line of adver- 
tising material for florists in Texas and 
adjoining states. 

A-A-A Warehousing and Distribu- 
tion Services, 415 Greenwich Street, 
New York 13, New York, wishes to fur- 
nish to Dallas manufacturers warehous- 
ing and distribution services in the New 
York area and other sections of the 
country. 





LETTER SERVICE 


nnahull 


1720% Bryan (at St. Paul) 








annahill says: ‘‘Ir PAYS to be.... 


3 3 
— RA-4484 “PICK-Y__ RI-3319- 


in ADVERTISING! 





Join the hundreds of our customerefriends who keep 
coming back to us because they found $$$ in D-M. 


No other method lets you 
pick and choose your pros- 












IMEOGRAPH 


ULTIGRAPH 
ULTILITH DIRECT-BY-MAIL 
AILING 

NY OTHER SERVICES.~-------- 


pects, with so little waste 


circulation as . « «seeee. 











ALL TYPE IN THIS AD SET IN OUR OWN SHOP AT LOW COST. 








Holiday Blaze Dangers 
Cited by Fire Council 


“A Fire-Safe Christmas”—that’s what 
the Dallas Fire Prevention Council wants 
to make Dallas during the 1951-52 
Christmas and New Year holidays. The 
council is conducting a campaign to edu- 
cate citizens of the unusual fire hazards 
created by holiday decorations in the 
home. “Every year,” says Council Mem- 
ber L. F. Holland, “from a few days 
prior to Christmas to a few weeks after 
New Year’s Day fires rage up and down 
the nation. Many of these fires are the 
result of hazards which exist only during 
the holiday season — of carelessness 


; which would not be tolerated at any other 
| time.” 


The council offers these precautions to 


| homeowners: 


(1) Watch that Christmas tree! It is 


| likely to dry up after a few days inside. 


If you wish to keep it up after Christ- 
mas, set it in a pan of water so it will 
soak up moisture and become less 
inflammable. 

(2) Christmas lighting can be danger- 
ous, too. Keep open flames, such as can- 
dles, at a minimum and in non-hazardous 
locations. Check lighting systems against 
short circuits. 

(3) Be leery of purchasing combust- 
ible decorations. Insist on flame-proof 
materials. 








S. J. NADEL, CLU 
AND ASSOCIATES 
Employee Benefit Plans 
604 Tower Petroleum Building 












Telephone RI-9454 












RENT 


REPAIR 
SERVICE | 


FORK LIFTS 
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*DICTAPHONE’S “TIME-MASTER”’ 











Makes you the master of your time Fully-Paid Investment 
*One of America's great and trusted trademarks 
FRED L. HAYNES District Manager Certificates Issued | 
Di Corporetion | 
iuwCV wins $100 to $10,000 | 
R. 0. LANE W.L. SYKES, JR. JIM E. TERRILL 
Insured by Federal Savings and Loan 
Be Sure—linsure with Sherman Insurance Corporation, Washington, D.C. 
All Lines of Insurance 
METROPOLITAN BUILDING 
508 hg aa —e 0488 & LOAN ASSOCIATION 
ghd il 1400 MAIN STREET RI-5103 


Member Dallas Insurance Agents Assn. 

















MOTION PICTURE PRODUCERS for 34 Years! 
































, . FILMS FOR: 
Receives Promotion. James D. Berry © puiilile eclattuits 
of the Republic National Bank has been © industry i 
promoted to vice president. Mr. Berry : ea 
joined the Republic National Bank in —— 5 ie 








June, 1950. 
COMPLETE PRODUCTION FACILITIES! 


eS ese (VAMIESON FILM CO 


“Constant and unrelenting effort to achieve an air conditioning installa- 
tion of the highest value to our customer, accompanied by alert, eco- 
nomical maintenance and service throughout the years of its use”’— 


FOR FIFTEEN YEARS THIS HAS BEEN ONE OF THE BASIC IDEALS OF 
CUR COMPANY. THIS IDEAL WILL CONTINUE TO BE OUR POLICY. 

















Matthews Engineering Company = 


9420 Gee SIAEE?.. « ©. Riveksidaretas 























Becomes O.P.S. Executive. C. J. Tay- 
lor, former district manager for a Fort 
Worth wholesale appliance company, has 
been named price executive for the Dal- 
las district Office of Price Stabilization. 
Mr. Taylor joined O.P.S. last March as 
price executive for the Lubbock district. | Z J] ; h , | 
In September he was named price spe- at“ Us for etter packaging | 
cialist for O.P.S. regional consumer | / 
goods branch in Dallas. He replaces Wes- | 

ley E. Stevenson, who rest as Dallas | CORRUGATED AND SOLID FIBRE 
district price executive to return to pri- 


THERE'S POSITIVE PROTECTION FOR 
YOUR PRODUCT IN GAYLORD BOXES 














vate business. 
oT * | 
ALLAN K. LYNAR has been ap- | 
pointed sales representative in the Ameri- | 
can Airlines’ Dallas district, with offices | 
in the Mercantile National Bank Build- | GAYLORD 
7 CONTAINER 


ail CORPORATION \. 
| 








has recently opened the Management 
Consulting Service at 2502 Cedar Springs 
Avenue. 


DR. ERIE MARSHALL DARNALL k i 
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Architect’s Sketch of Retail Store Building being con- are for lease. This building fronts on a 6-acre paved 


structed by Love & Costa and containing 38,400 square parking area which together with parking space imme- 
feet of floor area at the Northwest Corner Westchester diately available will accommodate 550 to 600 cars 
Drive and Luther Lane in Preston Square, just West of at one time. Love & Costa own other land on Preston 
Preston Road near Northwest Highway. A & P Food Square and expect to improve it for lease as soon as 
Stores will occupy 80’ x 150’ space. Three other stores Government Restrictions of critical materials will permit. 





Hoe the 28th year we wish our 
friends and customers a Merry 
Christmas and a Prosperous New 
Year. 

We have grown with Dallas and 
we believe in Dallas. Today our 
organization is servicing a vol- 


ume of more than sixty million 





dollars in mortgages. We thank 


F. M. LOVE AUBREY M. COSTA 
Chairman of the Board those who have helped us grow President 
INSURANCE-REAL ESTATE and made this’ volume possible. MORTGAGE LOANS 


We extend a hearty welcome to COMMERCIAL — INDUSTRIAL 


LOVE & COSTA Insurance Agency, AND RESIDENTIAL 
an affiliate organization, writes all all and invite an opportunity to TO BUY, BUILD, FINANCE, REPAIR 
forms of Fire & Casualty Insurance counsel with you on your mort- BEST INTEREST RATES 








and Fidelity and Surety Bonds. We gage loan requirements. LOANS APPROVED FROM PLANS AND 
also maintain a complete Real SPECIFICATIONS ON PROPOSED 
Estate Department. BUILDINGS 





SouTHERN Trust & Morreéace Co. 


Established 1924 


1302-4 MAIN STREET DALLAS Phone RI-5551 






Interior view Completely departmentalized 





of general offices for efficient service 






of Southern Trust in mortgage loans, 





& Mortgage Company and insurance, and 






Love & Costa. real estate. 












ESS 






















New G. E. Supply Manager. Howard 
D. Peacock has been appointed Dallas 
district manager of General Electric Sup- 
ply Corporation. He succeeds R. Jackson 
West, who is being transferred to Los 
Angeles, California, as district manager. | 
Mr. Peacock has been manager of ap- | 
pliance and electronic sales in Atlanta, | 
Georgia, for the company since 1942. He 
has been with the firm since 1932. 





Manages Sanger Branch. Chester 
Beckwith, former manager of the Vogue 
store in Fort Worth, is now manager of 
the Sanger’s Highland Park Village 
store, according to Sanger’s President, 
Henry X. Salzberger. Mr. Beckwith re- 
places J. C. McWaters, former Village 
store manager, transferred to the com- 
pany’s downtown store. Alfred L. Roths- 
child has been named buyer of suits and 
coats for both Sanger stores. A Georgia 
Tech graduate, Mr. Rothschild comes to 
Sanger’s from Bloomingdale’s, in New 
York City, where he held a similar buy- 
er’s position. 


eS «eS 


WILLIAM I. MURRELL has opened 
his office for the practice of public ac- 
counting at 2003 Republic Bank Build- 


ing. 
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in the 


TRINITY 
INDUSTRIAL 
DISTRICT 
Shown at the left is the new 
Southwestern headquarters 
building and regional ware- 
house of the B. F. Goodrich 
Company. 

For information concerning property in the Trinity Industrial District consult your real estate broker o. 


B. F. GOODRICH "FIRST IN RUBBER" 





a 





INDUSTRIAL PROPERTIES CORPORATION © 401 Republic Bank Building © R1-6552 











j KLIMIST STORE FIXTURE MANUFACTURING CO. ] 


DESIGNERS and MANUFACTURERS 
of CUSTOM MADE and 
UNITIZED STORE FIXTURES 
Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 
RI-6323 Or Phone RI-5260 
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“Serving the Southwest over Forty Years” 


HUNTER-HAYES CO. 
ELEVATORS — PEELLE MOTORSTAIRS 
Commercial and Residence 
Installation - Service - Repairs 
DALLAS HOUSTON SAN ANTONIO 
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FAST ACTION ON LTL 





LTL is important business with us. 
Our terminals are organized to give 
such freight fast and efficient attention. 
Our main terminal at St. Louis covers 
a city block (has 54 dock doors)— 
speeds LTL shipments to and from 
DALLAS through the St. Louis 
Gateway. 





Daily Direct Service 
) DALLAS between DALLAS and 
points shown on map. 


100% Responsible on both 


Direct and Interline Shipments. 
23 years of constantly improving motor freight service. 


VIKING FREIGHT COMPANY 


146 PAYNE STREET * DALLAS ° 
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ust about as gptotabte as 
Einstein's E = MC? equation (and . easier to 
understand) is our E-++ A=Q —-* enn 
on the mepieee above. 
It’s just an abbreviated way to tell y” the formula we use in 
our plant to give our customers the , of printing they want. 
“E” for effort—a aay effort on the part of all 
our employees to do the iz® right in every detail; plus “A” 
for ability—the all ees skill required to handle the 
work ppeperly; equals “Q” for quality—the thing 
that counts mogt in the finished job. 
We pope you'll give us an opportunity, soon, to 


show you “~ the formula works. 
4 
Go to 


Haughton Brothers 


or Better Printing 


3116 COMMERCE STREET © PR-~-2583 
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Joins Dallas Firm. John M. White, vice 
president of the Laughlin-Wilson-Baxter 
& Persons, advertising company, has 
been transferred from Houston to the 
Dallas office. He has been with the firm 
for nearly six years and was manager 
of the company’s Memphis office for two 
vears. Mr, White is a graduate of Rice 
Institute and holds a master’s degree 
from Columbia University. 





Heads Association. George W. Jalon- 
ick, III, vice president of the Southwest 
Airmotive Company, was elected presi- 
dent of the Aviation Distributors and 
Manufacturers Association at a meeting 
in the Waldorf Astoria Hotel, New York 
City, this month. He succeeded R. W. 
Richardson of the Goodyear Tire and 
Rubber Company. Mr. Jalonick is a 
native of Dallas and a former student at 
the University of Texas. He has served 
as director and vice president of the 
association. Two other Southwest Air- 
motive Company representatives, who 
were present at the meeting, were Paul 
A. Kennedy, secretary and sales man- 
ager, who was re-elected as a director, 
and Al Harting, who gave one of the 
principle addresses. 
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“Situation well in hand!” 
Even the embarrassment of painting himself into a corner 
can’t dampen a man’s enthusiasm for Schlitz. 


We think you'll like Schlitz best, too, because more people 
like the taste of Schlitz than any other beer. That’s why 


Schlitz is... 


The Largest-Selling Beer in America 


S. H. LYNCH & CO., Wholesalers 
Gaston at Oakland, Dallas 





451. JOS. SCHLITZ BREWING CO. MILWAUKEE, WIS 



































Business and Industrial 
hea HINTON & LOCKE, INC. 
Sales—Leases—Loans—Appraisals Real Estate Loans 
HENRY S. MILLER CO. 305 North Ervay 
Realtors Phone RI-4663 

Seuthiand Life Building—Dallas—Phone RI-9171 
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| SPECIAL —™ 
DIVIDEND ON j—— FOR TRAVEL 
TRAVEL TIME Ea i] ——FOR YOU 


BONUS: 40 MINUTES SAVED FROM EACH TRAVEL HOUR! 


On the ground, you would be one-third of the way to your 
destination at the same time that you arrive there by Pioneer. 
You actually save approximately 40 minutes out of every travel 
hour... when you fly Pioneer. 


For 

information SANTA FE 
and ALBUQUERQUE 
reservations 

call 


DI-7527 , 





Serving the key cities of the Southwest 


, PIONEER 
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Appointed Supervisor. Roger W. Rey- 


| nolds has been appointed supervisor in 





the North Texas branch of the Great- 
West Life Assurance Company. Mr. Rey- 
nolds will serve as assistant to Newman 
E. Long, manager of the branch in the 
development of career life underwriters 
in North Texas. The company plans ex- 
pansion throughout North Texas begin- 
ning January 1, 1952. A graduate of Ot- 
terbein College, Mr. Reynolds is vice 
president of the Dallas Junior Chamber 
of Commerce. He attended the Institute 
of Insurance Marketing at Southern 
Methodist University. 





Named to Engineering Board. Elgin 
B. Robertson, Sr., electrical engineer 
and president of Elgin B. Robertson, 
Inc., representative, recently was ap- 
pointed to a new board of the National 
Society of Professional Engineers. Mr. 
Robertson will be one of 20 engineers 


| throughout the country who will serve 
| on the Professional Engineers Confer- 


ence Board for Industry, which will 
report on engineering and industrial 
problems. 
v . 5 
ROBERT A. RIGGS has been ap- 
pointed sales representative of South- 
western Life Insurance Company. 
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No ° 470.000 SQUARE 
Mv =m ~§6§KEET AVAILABLE 


Dallas’ newest expansion to serve modern mer- @ Large Office Areas 


chandising needs. Office, display, merchan- x c 
dising and warehouse facilities—now being Small Offices and Suites 
remodeled and air conditioned as fast as crit- Combination Offices and Showrooms 
ical materials will permit. Patterned after the 
Chicago Merchandise Mart, this building will 
offer service, space and conveniences second Ideal for Jobbers, Distributors 
and Manufacturers’ Agents 


Warehouse Space 








to none in the Southwest. 


rn 


tp 


—_— > > mi th : E ag ML i oe i mh ti, “s . 


4 ee PE tae 


A Modern Merchandise Mart in the Heart of Downtown Dallas 





* Central Location—Three Blocks from New Statler Hotel Site 
Four Blocks from Baker and Adolphus Hotels 
% Ample Trackage—Direct Unloading Block-long Freight Dock 


% Excellent Dock Facilities for Motor Freight 
%* Back from Street Truck Maneuvering Area—No Traffic Tie-ups 


% Concentrated Service Facilities 


For Further Information Phone, Write or Wire 


J. N. FISHER 


REALTOR 


Dallas Telephone Riverside 4675 





1405-7 Mereantile Bank Building 
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Opened Dallas Store in 1872 
bony 


Manufecturers and 
Wholesale Distributors 
197 ? Waples-Platter 
Company 
White Swan Fine Foods 
07 4 Bolanz & 
Bolanz 


Real Estate and Insurance 


87/9 
| O7h sag Lumber 


Experienced Retailers of 
Building Materials 


1878 
888 ested we. 


Engineers and Manufacturers 
Specific Gravity, Electrostatic, 


and Controlaire Separators 
1° q Austin Brothers 
f Steel Co. 


Steel for Structures of Every Kind 
Watson 


1889 company 


Contractors and Builders 


Sanger Bros. 


In Texas 


First National 


Bank in Dallas 
Banking 


National Bank 
of Commerce 
Banking 
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N MAY 24, 1844, Samuel Finley Breese Morse, inventor of the electric 

telegraph, sent out the first message on the instrument reproduced in 
the above sketch to inaugurate a new communication era. On December 11, 
1951, the First National Bank in Dallas put the first Telesign in America in 
operation on Dallas’ busiest corner, Main and Akard. “ ‘Uncensored news is 
the basis of freedom’—Ben H. Wooten, president of the First National 
Bank,” was the first message flashed across this Telesign. Back in October, 
1875, the same month and year the First National Bank was founded, the 
first Western Union office opened in Dallas with one operator pounding out 
telegrams in dots and dashes on a Morse key. Today the Dallas Western 
Union office ranks third in the nation as a telegraph and relay center and the 
First Natioanl Bank is the largest in the Southwest. Important spot news 
items can be flashed on this sign within 15 seconds of the event itself if the 
event is covered by wire association services. Changes in “copy” flowing 
across the Telesign can be made almost instantaneously. The First National 
Telesign is second in length only to the famous sign on Times Square in New 
York City. The First National is said to be the only bank in the world to flash 
wire news bulletins as a community service. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up the economic power and stability of the com- 
munity. They are counted as “old friends” by thousands of satisfied customers 


in the Dallas Southwest. 


Sererte tt samt 
The Egan 


1892 compen 


Printing, Lithographing, and 
Embossed Labels 
19 g 3 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 
189 Machinery Co. 
Industrial Machinery 
and Supplies 
189 ] Anderson 
Furniture Co. 
Dallas’ Oldest Furniture Store 
189 6 Lang's Floral 
& Nursery Co. 


The Southwest's Foremost Florists, 
Decorators, Nursery Landscepe 
Service 


1898 the Proeteions 


Life Insurance Service 
190 4 - - Manning 
ons 


Insurance Managers 


1905 st, 


Smith's 
Detective 
And Nightwatch Service 
Electrical Protective Service 


91 
1910 restos 


Industrial, Commercial and 
Residential Leases and Sales 


II 


Briggs-Weaver 


Red Bryan's 
Smokehouse 
Barbecued Meats 


Graham-Brown 
Shoe Company 


Manufacturing 
Wholesalers 








INCOMPARABLE 
“RUNNING - MATES” 


LONE STAR’S 





<=> 
= 
ANS ; 
S NS —_ 3 = 


DLOSMOBILES 


backed by the finest 
service organization 
in the country... 


LONE STAR OLDS Sy CADILLAC CO. 
2311 ROSS DISTRIBUTORS <— RA-7221 DALLAS, TEXAS 


SO CONVENIENTLY LOCATED, 2300 BLOCK OF ROSS AVE. RA-7222 
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1952 is coming through the door. He’s Reddy with his New Years resolution! 


“IT, Reddy Kilowatt, electric servant of the people, do hereby resolve that 
I shall be on the job 24 hours a day, everyday throughout the coming year. 
Further, that I shall constantly strive to serve business and industry, and 
the homes of Dallas with dependable, efficient, low-cost electric service. 
Lastly, that come what may, I shall be alert and ready with power for 
progress in peace or strength in war.” 

Reddy Kilowatt 


"Remember... electricity does so much.. costs so little!” 


S 


DALLAS POWER & LIGHT COMPANY 





5 D.F. Brown $ description 
i prive-in-Depos® 
er of 

Fratex jjons, 126 Cole Street. 
Fratex manufactures and distributes 
soft plastics «*" soak onver™ drap- 
eries, rain coats, aprons and shower! 
curtains. He tells us that our Drive- 
in saves his firm approximately 30 


minutes 4 day oF 156 man hours 4 


year and enables one man to do all 


the b anking from his car without 
parking or traffic worries: “prive-in 
Deposit was just one of a numbet of 
customer services which Jed us tO 
select the Mercantile as a progres” 
sive pank alert to business needs, 


ust try US: Drive 








at Dallas 


MEMBER FEDERAL peros't LNSURANCE conpoRAtio™ 








